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The competition is stepping aside for: 


The MACHINE 
CINEMATRONICS' new CINEMAT SYSTEM, sO 
versatile and progressive. It’s every thing 
you've ever wanted or needed in a vertical 
cabinet. 
The CINEMAT SySTEM™ gives You 
e High resolution graphics 
e Low cost hardware 
e Low cost/easy conversions 
e Unique cabinet design 
The result is a superior system at a price 
lower than that of less versatile systems. 
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UP FRONT 


No one really expected the coin-operated 
amusement industry to be as profitable or as popular 
with the public as it was only three short years ago. Still, 
there are many who love this industry and intend for it 
to be their livelihood for many years to come. 

However, an upsetting article appeared in the 
Chicago Tribune recently featuring Bob Mullane, 
chairman of Bally. Obviously he’s not one of those who 
will be in the industry much longer. In fact, he said Bally’s 
decision to get out of the game business may be only a 
year away. The theme of the Tribune article was how low 
the industry has dropped. He not only spoke with 
knowledge about Bally’s loss of revenues but also 
guessed about other factories’ losses. 

And that leaves the rest of us to question why. Why 
did Mullane go public with his story about the decline in 
video game sales? And there’s another question. Didn’t 
he leave out some of the truth? 

Sure, many major manufacturers are trimming 
down, closing, or selling out. However, there is still an 
industry here and one that will continue with or without 
some of these factories. Smaller manufacturers have 
made surprising inroads into the industry with good 
product. Crown Vending presented Superbike and it’s 
been steady for a long time. Magic Electronics has given 
the industry some good product at reasonable prices 
with satisfaction guaranteed. Monroe has surpassed 
many expectations with the popularity of its Birdie King 
series. Kitco is a new company that introduced some 
exceptional product at the recent AMOA. 

The list doesn’t end there. Nintendo, having given 
operators solid games, is planning more. Universal has 
proved a kit can be a good game. Data East stunned the 
industry with Karate Champ as it continues to make 
money for the operators. Then there’s SNK, a small 
manufacturer which has a lot of promise by turning out 
some good games. And Digital Controls seems to be able 
to know what operators want. 

Why? That’s a good question and one that should 
not be too hard to answer. These companies are not 
supporting thousands of employees in thousands and 
thousands of square foot of space. Nor have they lost 
touch with the operators who buy their products. They 
talk to operators. They sense their needs. They are 


Some Still Care 
About This Industry 


honestly trying to offer something that will help make 
stronger operators, realizing a stronger industry will 
result. Ivan Rothstein said when Centuri closed its doors, 
“We can’t support a factory the way the market is.” It 
could also be said that operators can’t support those 
giant companies the way the market is. 

Mullane said he wanted to “stick it out” in the 
industry, not because Bally has something promising to 
offer operators but because “we are dominant...” and 
because “of Bally’s tradition and to wait for arcades to 
buy replacements for aging machines.” 

This industry is changing, but we don’t need 
someone who is planning on getting out, to be so down 
on the industry. There was no reason or need to be so 
pessimistic, no need at all. 

Now is the time, more than ever, that we need 
positive feelings to dominate. Operators are more 
optimistic now than in 1982 when Bally said sales were 
going great. Operators realize they may never have it as 
good as they did, but they are facing the reality they 
didn’t have it as good years ago either. The lawyers and 
doctors have returned to their learned professions 
leaving the true coin machine people to reclaim their 
industry. 

Those manufacturers who intend to sell product 
and who will survive are conscious of overhead and 
expenses. They are in the same boat as operators—they 
must trim the fat. Even Atari is now advertising itself that 
way, Knowing it must get back in touch with the market. 
It’s not the industry’s fault Bally lost touch with reality, 
and Mullane’s comments indicate the giant 
manufacturer is still out of touch. 

Instead of blaming his company’s misfortunes on 
the very industry that, only two years ago, reaped profits 
for Bally, Mullane should consider something William 
Shakespeare once wrote: “The fault, Dear Brutus, lies 
not in the stars, but in yourself...” 


Valerie) Cogneniehy 


Valerie Cognevich 
Associate Editor 
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IT’S COMING HOME! 


That’s right! AOE ’85 is coming home to New Orleans and you are cordially invited to be an exhibitor 


at the major spring conference and exposition for members of the coin-operated entertainment 
industry. 


Play Meter magazine is sponsoring the 6th Annual Amusement Operators Exposition, March 29, 30, 
and 31, 1985, at the Sheraton New Orleans Hotel in exciting New Orleans. A three-day extravaganza 


for amusement machine operators (both street and arcade), distributors, technicians, manufacturers, 
and suppliers. 


POOL TABLES JUKE BOXES 
VIDEO GAMES PINBALLS 
CONVERSION KITS ARCADE EQUIPMENT 


RESERVE FOR BOOTH RESERVATION 


RESERVE 


YOUR CALL YOUR 
BOOTH BOOTH 
NOW! 


504/488-7003 ow | COME! 
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SHOW UPDATE 


EXHIBITOR BOOTHS 


Booth reservations for show exhibitions are selling rapidly. Exhibitions represent the 
latest in new equipment plus an array of support and supply companies. 


SEMINARS 


Seminars are geared to operator’s problem-solving needs. 


TOPICS INCLUDE 


Technical Procedures 

Business Operations 
Marketing Systems 

Street Survival 

Operating and Street Locations 


You will take home many positive ideas for energizing your own operation. 


NEW ORLEANS 


On March 29, 30, 31, 1985, the AOE Show returns to its home. AOE originated, and was 
first presented in New Orleans. There’s no place more exciting or more beautiful than 
New Orleans in the spring. Make your plans now to come to AOE ’85—the best show 
yet, in America’s most unique city. 


PLACE 
Sheraton New Orleans Hotel 
500 Canal Street @ New Orleans, Louisiana 70130 
504/525-2500 
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GUEST EDITORIAL 


“No Business Like Show Business” 


By Louis Boasberg 
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On the first day of the AMOA Show last October, 
we noticed many players and spectators very interested 
in a certain game at the Williams booth. Each time we 
passed the Williams booth, we noticed the crowds were 
even larger. 

What attracted the attention of all these people? 
Believe it or not, a flipper game called Space Shuttle. No 
pinball game, that we can remember, has caused as 
much excitement at a coin machine show since the early 
30s, when Dave Rockola showed two big hits—Jig Saw 
and World Series. 

These two great games were not flipper games, but 
amusement pinball games. I believe World Series holds 
the record for pin games sold—approximately 45,000. 


I managed to get through the crowds for a good look 
at Space Shuttle. With its slick, appealing playfield, it was 
beautiful, and different. But knowing the hit of the show, 
usually proved to be the lemon of tomorrow, we decided 
the proof was in the testing. 


Iam happy to report that testing by distributors has 
proven the show jinx broken. Joe Dillon has a hit on his 
hands, and it couldn’t have happened to a nicer guy. 


If anything ever approached being 100 percent 
American like apple pie, Yankee Doodle, and the Fourth 
of July, it’s the flipper pinball. Gottlieb’s motto was, “As 
American as hot dogs and baseball.” Although other 
countries have out-researched and out-developed us on 
video games, no country has beaten the U.S.A. in the 
development and manufacturing of flipper games. 


The flipper pinball will be with us forever. By using 
proven past features and initiating new features, manu- 
facturers will be able to make better flipper pinballs in the 
future. 

There have been thousands of good flippers made, 
but only a few have been superlative. Bally’s Eight Ball 
Deluxe, and its sequels, is a flipper game that will be good 
til the end of time. We wonder why Bally, and other 
manufacturers, does not employ technicians, psycholo- 
gist, psychiatrists, and survey experts to find out what 
makes Eight Ball Deluxe a great game; then make similar 
games. 

It could be balance, sound, playfield configuration, 


graphics, theme or some mysterious attraction pinball 
aficionados cannot resist. We would venture a guess that 
it’s a combination that makes Eight Ball Deluxe the best 
flipper of all time. 

Manufacturers, distributors, and operators should 
remember that good percentaging is an essential part of 
the appeal of any flipper game. It’s tough to reach the 
happy medium, presenting the player with enough free 
play, extra balls, match plays, and other things to keep 
him satisfied, yet ensure a profit for the operator and 
location. 

Manufacturers should remember that any deviation 
in the size of a pinball game, larger or smaller, is an 
instant novelty. However, deviation in size should not be 
overdone, as it was when wide-bodied games were intro- 
duced in the late ’70s and early ’80s. Once in a while, a 
large, luxurious game would be a great novelty and 
collections would justify its higher price. But, as a steady 
diet, such games would no longer be novelties. 

We think there is a need for a cocktail table type 
pinball. No game lends itself to a cocktail table like a 
flipper, because of its simplicity. A flipper pinball, with its 
built-in minimum of skill and maximum luck features, can 
ensure that a female can compete with a male, and either 
One can emerge the winner. 

This writer feels that flippers are show business, 
more so than video games. A good flipper game brings to 
mind a Broadway musical with its bright lights, fast 
action, and the sounds of the thumper bumpers reviving 
memories of the tap dancing in 42nd Street and A 
Chorus Line. It is no wonder that Roger Sharpe, the 
world’s greatest authority on flippers, has such an affec- 
tion for pinball games. Roger, living in New York City, 
close to the Broadway scene, recognizes a similarity 
between a hit flipper pinball game and a hit Broadway 
show. 

Let us hope that some day we will have a Flipper Hall 
of Fame. We shall enshrine in this Hall of Fame such con- 
tributors to flipper history as Dave Gottlieb, Judd Wein- 
berg, Harry Williams, Lynn Durant, Norm Clark, Steve 
Kordek, Paul Calamari, Cliff Strain and, last but not 
least, Harry Mabs, designer of the first flipper game, 
Humpty Dumpty. 
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Letters to 
the editor... 


Don't leave me out! 


On page 50 of your December 
31, 1984 issue, I noted your article on 
pay telephones. As a manufacturer 
of coin-operated telephones, we 
would like to be included in your 
future articles. 

Also, I have a suggestion as a 
source for the legal aspects for pay- 
phones. The lawyer who has been 
the prime mover in the United 
States before the FCC and before 
many state's PUCs and PSCs. His 
name is Victor Toth of Reston, 
Virginia. 

Kenneth Boris 
Telecreations Inc. 
Englewood, Colorado 


[EDITOR’S NOTE: Talk about 
timing! We were going to press with 
this issue when your letter came. 
And, as you'll see, this issue is largely 
devoted to coin-op telephones. So, 
consider yourself included. As for 
your recommendation of a source, 
thank you. As a matter of fact, Mr. 
Toth was our source for the state-by- 
State status report on coin-op tele- 


phones. | 


Needs textbooks 


I need textbooks and service 
manuals for electro-mechanical pin- 
balls dating back to the 1960's 
through the 1970’s. 

I own 50 of these beasts. I 
recently bought them, and they were 
in storage a long time before that. 

Any help will be appreciated. 

Juan Ofma 

Video Electronic 
P.O.Box 1502 
Arecibo, Puerto Rico 
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Distributi ng Co. 

For 31 years The Dependable Supplier to the Coin Machine Industry, 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . . 
e VIDEO ...e INTEGRATED CIRCUITS ... e PHONOGRAPH 


© AMUSEMENT GAMES ... e SOCCER & POOL TABLES 
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“We Guarantee Satisfactory Service”’ 
PARTS CATALOG AVAILABLE UPON REQUEST. 


PARTS DIVISION ... 1040 Boulevard S.E. 
Atlanta, Georgia 30312 


Phone 404-629-4401 


Toll Free Phone... 1-800-241-1346 (except in Georgia) 


Illinois extends video game lottery 


The Illinois State Control Board 
decided January 21 to extend by 
three months its video game lottery 
test to see if new and better video 
games will improve machine earn- 
ings. 

The six-month test of the video 
lottery terminals, which began 
August 1, was scheduled to end 
January 31. Now, however, that 
testing period will extend through 
April 30. 

Illinois has been testing the 
video lottery terminals in partner- 
ship with Bally Manufacturing Corp. 
of Chicago. Bally, which is the exclu- 
sive manufacturer and operator of 
the machines, has been using video 
game themes as attractions to draw 
players away from amusement-only 
video games and toward its payoff 
machines. 

The machines do not, in fact, pay 
off for skillful play, but the play on 
the game is designed to suggest to 
the player that his skill does some- 
how influence his chances of 
winning (See Play Meter, “What's 
Next in Video Lottery Games?” 
February 1, 1985, pp. 18-29). 

The first four games that appeared 
in the video lottery machines were 
inferior to operators’ amusement- 
only games, and collections on the 
machines suffered. The video 
machines suffered. The video lot- 
tery machines were expected to 
average $1,000 per week; but, with 
four inferior games, the lottery 
machines average only slightly 
better than $300 per week per 
machine. 

In making its appeal for the 
three-month extension, Bally and 
the state lottery commission are 
claiming that better video game play 
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will improve the machines’ earnings. 

The two new Bally-designed 
games are Darts, which has the 
player shooting electronic darts at 
balloons, and Switcheroo, which 
has the player trying to find which of 


seven beer bottles a genie is hiding 
In. 

Said state lottery superintendent 
Michael Jones about the addition of 
the two new games, ““We’re on the 

(continued on page 12) 


Bally might be planning exit 


Bally Manufacturing, the largest 
manufacturer of video and pinball 
games, may exit the coin-operated 
amusement industry within a year. 
Bally chairman Bob Mullane re- 
vealed, in an exclusive story in the 
January 13, 1985 edition of the 
Chicago Tribune, that his com- 
pany’s drastic decline in video game 
sales might force the Chicago giant 
out of the industry. 


The Tribune article, entitled “Big 
tilt away from games zaps Chicago 
companies,’ appeared in the Tri- 
bune’s “‘Business’’ section and 
quoted Mullane extensively on the 
demise of the video game manufac- 
turing business. 

Mullane said, “The industry 
didn’t decline. It fell off the cliff.” 


The Bally chief said the catas- 
trophic downturn in video game 
sales was attributable to a glut of 
arcade games on location and the 
saturation of home games which 
took players out of the arcades. 


Mullane said his company’s 
game sales plummetted from $434.7 
million in 1982 to $71.7 million in 
1984. The Bally executive said 
employment at Bally also dropped 
drastically—from about 3,300 in 
1982 to about 600 in 1984. 

Last month Bally said it would 


absorb a $150 million charge against 
1984 fourth quarter earnings. This 
charge was primarily for staff reduc- 
tion costs, consolidation costs, and 
writedowns. Mullane said the com- 
pany is planning on selling its 
former headquarters on the city’s 
northwest side. He also told the 
Tribune that Bally has cut back its 
distribution business and has closed 
down arcades all around the 
country. 

Then Mullane said, “If we decide 
to get out of the game business, we 
think we have taken all the precau- 
tions’ with the writeoffs. But he told 
the reporter, Charles Storch, that 
the decision to exit might be a year 
away. 

“It seems a shame to walk away 
from an industry where we are 
dominant,” Mullane said, ‘‘and 
where there still might be a resur- 
gence.” 

In recent months, Bally’s activity 
with video lotteries in particular, 
coupled with the company’s shut- 
down of distributing outlets and 
arcades, has raised questions 
throughout the industry as far as 
Bally’s commitment for the long- 
term in the coin-operated amuse- 
ment industry. Mullane’s comments 
in the Tribune have added fuel to 
those speculations. > 
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FCC REGISTERED! 


203C 
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@ Outdoor-Indoor Phone 

@ Pre-Pay Multi-Electric 

Coin Mechanism 

e Digital LED Electrical Display 

e@ Program Chips for Local, Toll and 
Long Distance Rates 

@ Locking Coin Drawer 


Patent Pending 


OWN YOUR OWN 
PAY PHONE ® 


For local & long distance calls 
Free emergency “911” capability 
Timed local calls 
Timed long-distance calls 
Touch tone 
Adjustable time on calls 
Works on standard business lines 
Compatible with MCI, Sprint, etc. 
We also feature the cordless Dine-A-Phone® LED indicator light displaying 
that can be taken to the customers’ table while remaining time 
they dine. Meter on the base unit counts up Free “800” call capability 
each call made. Time per coin accumulation 

16 gauge steel construction 

h a i Full one year warranty 

P one. 61 2/471 OT 26 Heavy duty polymer paint, painted 
Dealer and Distributor inquiries invited! library black 


THE 
CALENDAR 


February 22-24 
MOMA Show, Minnesota Operators 
of Music and Amusements, Radisson 
Hotel, St. Paul, Minnesota. Telephone 
612/927-6662. 


February 28-March 2 
SADA ‘85, Victoria Eugenia Palace, 
Barcelona, Spain. 


March 1-3 
Amusement Showcase International, 
Expocenter/Downtown, Chicago, 
Illinois. Telephone 312/771-3290. 


March 4-7 
AMOA Executive Development 
Program, The Center for Continuing 
Education, Notre Dame, Indiana. 
Telephone 312/654-2662 


March 8-10 
South Carolina Coin Operators Asso- 
ciation Show, The Carolina Inn, 
Columbia, South Carolina. 


March 24-27 
AMOA Executive Development 


Program, Notre Dame, Indiana. 


Telephone 32/654-2662. 


March 29-31 
Amusement Operators Expo (AOE), 
New Orleans Sheraton Downtown. 
Telephone: 504/488-7003. 


d You Know... 


Van Brook Tokens are used for 
the Vending Machines at the U.S. 
Mint in Philadelphia. 


ATTEND AOE’85 
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VAN BROOK OF LEXINGTON 
P. O. BOX 5044 LEX, KY. 40555 


606-231-7100 


(continued from page 10) 


right track...The new themes offer 
our players a level of sophisticated 
play equal to the most popular 
video games.” 

When asked recently by Play 
Meter, Bob Mullane, chairman of 
the board for Bally Manufacturing, 
said his company had no plans “at 
this time” to incorporate any of its 
existing games or any of its copy- 
righted video game properties in 
the video lottery machines. But the 
Bally chief refused to rule out the 
chances of his company using its 
amusement-only game themes later 
this year. 

The operators’ national associa- 
tion, AMOA, recently issued a posi- 
tion paper opposing video lotteries 
as being unfair to operators. 

The Illinois operators association 
(ICMOA) is also opposed to the 
video lottery games but the associa- 


tion did not even appear at the 
lottery extension hearing to chall- 
enge Bally and the state lottery com- 
mission. 

A group of operators also 
recently petitioned the manufac- 
turers’ association to take a similar 
position. But AGMA _ has down- 
played the video lottery test, saying 
it is not planning to take a position 
which would call for it to censure its 
biggest member. 

The video lottery was first tested 
in Nebraska, but the Illinois test is 
receiving more industry attention 
because it incorporates video game 
play, thus challenging the coin-op 
amusement industry’s player base. 

Presently, state-run lotteries are 
operative in 17 states plus Washing- 
ton, D.C., Puerto Rico, and the 
Virgin Islands; and bills are pending 
in 16 other states. e 


Wico to handle 
Centuri parts and service 


Wico Corporation of Niles, 
Illinois, has become the exclusive 
national distributor of parts and 
board service agent for all Centuri, 
Inc. games following Centuri’s 
closure. 

In October, Wico signed a simi- 
lar agreement with Taito America 
Corporation of Elk Grove Village, 
Hlinois. 

According to Centuri vice presi- 
dent of sales, Ivan Rothstein, “Wico 
has an outstanding reputation for 
providing quality service and parts, 
both economically and efficiently. 
Operators of Centuri games can feel 
confident that this new agreement 
will limit costly downtime.” 

Centuri’s 1984 games included 
Hyper Sports, Track & Field, Mikie, 
Time Pilot, and Gyruss, which were 
under license from Konami Indus- 
tries Co. Ltd. 

Eight months ago, Wico created 
its own board repair service at its 
Niles, Illinois headquarters to sup- 


port sales of its Champion Baseball | 
and // and Regulas conversion kits. 

“This is the third step in Wico’s 
commitment to total service for dis- 
tributors and operators...another 
major move to support the full 
needs of our industry,” said Larry 
Kesselman, Wico vice president, 
Operations. 

Boards will be serviced at Wico’s 
Niles location only. They should be 
sent to Wico Corporation, 6400 
West Gross Point Road, Niles, IlIli- 
nois 60648. When ordering parts, 
operators should use the Wico 
technical service number—1-800/ 
822-2205. 

Wico entered the coin-op game 
market in January 1984 with dis- 
tribution of Century, Royal and 
American Dartes. The company 
introduced two in-house manufac- 
tured games—an electro-mecha- 
nical gun game and Af-Tor, a pinball 
game at this past year’s October’s 
AMOA Show. * 
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Jukebox registrations drop 


The U.S. Copyright Office reports 
that jukebox registrations have 
dropped for the sixth consecutive 
year and suggests operators are not 
registering their jukeboxes as 
required by law. 

According to the U.S. copyright 
law, jukebox operators must pay $50 
per jukebox in royalty fees to the 
U.S. Copyright Office. That money 
is to be disbursed to songwriters for 
the use of their musical composi- 
tions in the jukeboxes. 

Willie Adams, lead examiner and 
process administrator for the copy- 
right office said the U.S. Copyright 
Office is dissatisfied with the low 
registration totals and suspects 
there are many more jukeboxes that 
are not registered. Adams, however, 
also pointed out that the U.S. Copy- 


right Office has no enforcement 
division and depends on states and 
cities to report names of operators 
who apply for state and local 
licenses. Adams claims to have 
gotten a favorable response from 
these sources. 

Adams also noted that the per- 
forming rights societies, BMI, 
ASCAP, and SESAC have started a 
Campaign to encourage operators 
to register jukeboxes. However, 
Adams was unsure of the per- 
forming rights societies source of 
operator names and addresses. 

Although the U.S. Copyright 
Office is dissatisfied with the 
number of jukebox registrations, 
Play Meter’s annual operator survey 
shows the number of jukeboxes on 
location at about 168,000, not far 


from the 103,062 registrations the 
copyright office reported. 


The number of registrations 
reported by the copyright office 
since the inception of the jukebox 
license fee in 1978 is as follows: 
143,396 (1978); 138,158 (1979); 
137,167 (1980); 135,338 (1981); 
126,742 (1982); 114,326 (1983); 
103,062 (1984). 


The jukebox operators’ national 
association, AMOA,, is battling what 
it describes as excessive copyright 
license fees. The association cites 
that per-jukebox fees rose from $8 to 
$50 per jukebox in a mere five years. 
AMOA has proposed a one-time fee 
of $50 for a new jukebox and $25 for 
a used one. So far, no decision has 
been reached on this proposal. @ 


Dynamo expands facilities 
to increase production 


Dynamo Corp., the Texas-based 
manufacturer of pool and soccer 
tables, relocated its offices and 
manufacturing facilities in Novem- 
ber. The move was made to expand 
the company’s pool and soccer 
table production capabilities, as 
well as to facilitate additional video 
game construction for outside con- 
tractors. 

Previously located in the Dallas 
suburb of Grand Prairie, the com- 
pany moved about 20 miles north- 
west and is now located on the 
eastern outskirts of Fort Worth. 

The new address is 2525 Handley- 
Ederville Road, Richland Hills, Texas 
76118. 

The corporate offices ana the 
manufacturing are both housed in 
this new 80,000 square-foot facility. 

“Now we have lots of room to 
expand,” said Dynamo President 
Bill Rickett. 

Dynamo is putting that extra 
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space to good use these days by 
accepting outside contracts to build 
video games. The company enjoyed 
a successful relationship with 
Monroe Distributing last year, pro- 
ducing the video game Birdie King. 


Currently, the company is build- 
ing Data East’s game, Karate Champ. 
Additionally, the company re- 
mains in full production on its Big D 
pool table and its Dynamo Soccer 
Table. e 


Dynamo employees put the finishing touches on a Big D pool table. The new 
80,000 square-foot plant leaves plenty of room for video game production as well. 
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Table soccer players from all over the country turned out for the $15,000 
Dynamo Pro/Am Nationals in St. Louis. 


The beautiful Sheraton Hotel in 
downtown St. Louis was the site of 
Dynamo’s $15,000 Pro/Am Nationals 
of Table Soccer, which took place 
on the weekend of November 23- 
25. Over 200 table soccer enthusiasts 
were on hand to compete for the 
$15,000 in cash, trophies, and prizes. 

The main event of the weekend, 
the Pro/Am Doubles, featured a 
field of 64 teams. Craig Legens and 
Mike Sgroi, both of St. Louis, cap- 
tured first place in the event, defeat- 
ing Dave Gummeson of Minneapo- 
lis and Kathy Brainard of Dallas. 

Legens and Sgroi received $1,400, 
while Gummeson and Brainard 
picked up $800 for second. Third 
place and $600 went to Bob Gibson 
and Kevin Rhoton of Denver. 

In the regular Open Doubles 
category, world champions Tony 
Bacon and Don Chalifoux once 
again dominated the competition 
and took home the $1,000 in prize 
money for first place. Arizona’s 
Johnny Valles and Rodney Hackney 
took second place and $600, and 
Kevin Everson and Mark Rudnicki of 
Colorado won the third-place prize 
of $400. 

In the Open Singles event, 
Florida’s Johnny Horton defeated 
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Tony Bacon in a hard-fought finals 
match. Horton received a Dynamo 
table for first place, while Bacon 
picked up another $300 in prize 
money. 

It was an “all Missouri’? Mixed 
Doubles finals, as the St. Louis team 
of Everett Jolly and Kathy Ford took 
first by defeating Jay Smith and Gina 
Harris from Kansas City, Missouri. 


Dynamo stages $15,000 tournament 


Harris also placed first in Women’s 
Doubles with partner Cindy Head 
from Birmingham, and second in 
Women’s Singles, losing in the finals 
to her partner Cindy in that event. 

Cindy Head had a phenomenal 
weekend of competition, placing 
first in Women’s Doubles, first in 
Women’s Singles, first in Novice 
Doubles (with partner Tom Craig 
from Florida), and second in Novice 
Singles. Her outstanding perfor- 
mance in the Novice events earned 
her the ranking of a Dynamo pro for 
the ensuing year. 

The tournament was sponsored 
by Metro Coin Games, a St. Louis 
Vending company owned and oper- 
ated by Jim Fogal. Miller High Life 
provided lighting over the tables. 
Adding to the excitement of the 
weekend were visits by local tele- 
vision stations and by the Mayor of 
St. Louis, Vince Schoemel. 

Dynamo’s 1985 promotional 
plans will be announced soon. For 
more information, contact Dyanmo 
at 2525 Handly-Ederville Rd., Rich- 
land Hill, TX 76118. Telephone: 
817/589-7699 or 800/527-6054. e 


Seeburg investigates 
compact disc 


Seeburg Phonograph Corp. of 
Addison, Illinois, has begun research 
to incorporate compact disc tech- 
nology into its jukeboxes. 

Spurred by a request from Sony 
Corp. of America, Seeburg’s engi- 
neers are trying to determine what 
alterations must be made to inte- 
grate Sony’s compact disc players 
into Seeburg’s Prelude jukebox. 

Panasonic Company division, 
Matsushita Electric Corp. of America 
also has expressed an interest in 
working with Seeburg in a similar 
Capacity. 

Ed Blankenbeckler, president 
and chairman of Seeburg, said the 


company’s Prelude model was engi- 
neered for easy transformation to 
compact discs from the standard 
vinyl 45 rpm players. 

Although the Prelude CD ma- 
chine should reach the market by 
1986, he said those distributors who 
purchase the 1985 45 rpm models 
will be able to convert to the 
compact disc inexpensively. 

Seeburg introduced the Prelude 
at the recent AMOA Show in 
Chicago. Company officials said 
they received enough orders from 
their 38 distriburtors to insure full- 
time production for the first quarter 
of 1985. a 
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Call Your Local Distributor or 


Greyhound Electronics (nc. 
Telephone Toll free 800-222-0491 wN.F 201-341-5200 


Marty Glazman 


Glazman 
promoted at 
Digital Controls 


Marty Glazman has been named 
executive vice president of Digital 
Controls, Inc. of Norcross, Georgia. 
Glazman moves up from his posi- 
tion as director of marketing. 

“Since Marty has come to Digital 
Controls, he has done a fantastic job 
in Organizing many aspects of the 
company,’ noted Mike Macke, 
president and chairman of the 
board. “He has helped us restruc- 
ture internally and has demonstrated 
the ability to inspire a tremendous 
spirit of cooperation in his co- 
workers.” 

Glazman, 35, came to Digital 
Controls in October, 1984 from 
Sente Technologies where he had 
been vice president of sales and 
marketing and a manufacturing 
consultant. He has 12 years in the 
coin-op industry, as an arcade and 
route Operator and in management 
and executive positions in distrib- 
uting and manufacturing. That 
broad experience includes a four 
year span, from 1980 through 1983, 
as sales manager for Williams Elec- 
tronics. e 
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Valley names Shepard 


Robert D. Shepard has been 
appointed controller of The Valley 
Company, the world’s largest manu- 
facturer of coin-operated pool 
tables. 

Charles P. Milhem, president of 
the Bay City, Michigan company 
said, ‘‘Bob’s addition to our execu- 
tive staff is in keeping with Valley’s 
program to develop and promote 
the high caliber management 
people we need to maintain our 
position as leader in the pool table 
industry.” 


Shepard joined The Valley Com- 
pany financial staff in 1976 and was 
promoted to accounting manager in 
1982. In addition to his accounting 
responsibilities, Shepard will con- 
tinue to oversee Valley’s safety 
program. 


A native of the Bay City area, 
Shepard is the son of Lowell and 
Maxine Shepard and a 1972 graduate 
of the University of Michigan with a 
major in Industrial Engineering. He 
is married and has one son. e 


R.J. Reynolds to offer 
coin mechanisms 


R.J. Reynolds Tobacco Co. of 
Winston-Salem, North Carolina, is 
offering cigarette vending machine 
coin mechanisms to the nation’s 
vendors at a substantially lower 
price. The company also will tie the 
purchase of the equipment into the 
vendors normal quarterly place- 
ment allowance. 

“We feel we are in a position to 
help this important segment of our 
business by providing the vendor 
with a full coin mechanism at a 
lower price than he or she normally 
would have to pay,” said Robert 
Sherrod, director of special markets 
for the company. 

“It is the first time that a cigarette 
manufacturer has crossed through 
promotional monies into the critical 
area of equipment,” he said. 

The coin mechanism, he said, 
should eliminate the need for any 
future changes in vending machine 
coin mechanisms. They will enable 
vendors to upgrade their equip- 
ment to accept any combination of 
coinage up to $6.35, Sherrod said. 

The units, manufactured by 
CoinCo and National Vendors for 
Reynolds Tobacco, are under a one- 
year warranty covered by nation- 


wide service departments. 

A pilot program for the coin 
mechanisms was started by Reynolds 
Tobacco in January 1984 in 25 states 
with the highest state cigarette 
taxes. It proved so successful that 
the company decided to expand the 
program nationally. 

“The vendors expressed a need 
for coin mech upgrading, and we 
felt we could help each other with 
this program,” Sherrod said. “We at 
Reynolds Tobacco are very excited 
about our 1985 vending programs.” 

The new vending program is 
offered in addition to the company’s 
normal placement payment pro- 
gram. Vendors who do not wish to 
participate in the new program can 
choose an optional program that 
provides an increased placement 
allowance based on the number of 
Reynolds Tobacco brands merchan- 
dised in the vendor’s equipment. 

Vendors desiring further infor- 
mation about the new vending pro- 
gram may contact their local 
Reynolds Tobacco representative or 
Michael Shaw, national vending 
sales manager at the company’s 
headquarters in Winston-Salem, 
North Carolina. . 


PLAY METER, February 15, 1985 


Cointel sells telephone route 


Cointel Communications, Inc., 
has signed a $1.745 million agree- 
ment with United Telesis Corpo- 
ration for the sale of Cointel pay 
telephones and the Cointel-owned 
pay telephone route. The telephone 
route is located in Minnesota and is 
one of the nation’s largest privately 
owned pay telephone operations. 

“United Telesis is making a 
major commitment to the pay tele- 
phone industry, and we expect 
them to achieve great success with 
Cointel pay telephones on their 
new route,” said Allan Glezerman, 
president of Cointel Corp. 

United Telesis vending opera- 
tions serve national convenience 
store outlets, through offices in 
California, Arizona, Ohio and New 
York. United Telesis chairman, 
Edward Bevilacqua stated, “We see 
this acquisition as a further oppor- 
tunity to establish ourselves as an 
industry leader. We believe we have 
the experience and resources 
needed to provide our customers 


with the finest product and service 
available.”’ 

Minnesota was the first of nine 
States to deregulate after a 1984 FCC 
decision allowing private entrepre- 
neurs—not just the telephone com- 
pany—to own and operate coin 
telephones. 


Alaska, Arizona, Illinois, Missouri, 
Montana, Oregon, New Jersey, and 
South Dakota have also deregulated; 
California, Ohio, Michigan, Texas, 
and New York are expected to join 
this national trend in the next few 
months. 


The Cointel pay telephone is 
manufactured exclusively for Cointel 
by Seiscor Technologies, Inc. of 
Tulsa, Oklahoma, a subsidiary of 
Raytheon’s Switchcraft, Inc. 


Cointel, through its subsidiary, 
Cointel Communications, markets 
its pay telephone to distributors, 
who in turn, may own and operate 
coin-operated telephones them- 
selves or sell to end-users. * 


Philip Morris 


Philip Morris Inc. reported 
increased operating results for the 
third quarter and first nine months 
of 1984. Hamish Maxwell, chairman 
and chief executive officer said, 
“Philip Morris’ operating revenues, 
pre-tax income, net earnings and 
earnings per share were again at 
record levels.”’ 

Consolidated operating reve- 
nues for the third quarter of this 
year were $3.7 billion, an increase of 
5.8 percent over the $3.5 billion 
reported in the same period last 
year. Net earnings rose 12.5 percent 
to $321.6 million versus $285.9 mil- 
lion for the third quarter of 1983. 
Earnings per share increased to 
$2.62 a gain of 15.4 percent over the 
$2.27 for the comparable quarter in 
1983. 
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reports gains 


For the first nine months of 1984, 
operating revenues were $10.5 
billion, an increase of 6.5 percent 
over the $9.9 billion registered for 
the similar period last year. Net 
earnings increased 13.3 percent to 
$784.0 million from $692.1 million 
earned in the first nine months of 
1983. Earnings per share for the first 
nine months were $6.39, a 16.4 
percent increase from $5.49 last 
year. 


Maxwell said, “‘Philip Morris 
U.S.A. had record operating reve- 
nues for both the quarter and first 
nine months. For the nine months, 
Philip Morris U.S.A. increased its 
unit sales volume and market share 
over the comparable period of last 
year.” * 


Banner gets 
Moyer Diebel line 


Bally Banner has been appointed 
a distributor for the complete coin- 
Operated vending equipment line 
of the Moyer Diebel Corporation, 
Amherst, New York, according to 
Alan Bruck, vice president of the 
eastern region for Bally Distributing 
Corporation. 

Bruck said Bally Banner will dis- 
tribute the Moyer Diebel hot and 
cold drink and food vending equip- 
ment in Eastern Pennsylvania, New 
Jersey, and Delaware from its Phila- 
delphia service center. 

“The Moyer Diebel line is a 
welcome addition to our present 
vending products, and we’re already 
encouraged by the early reaction 
from our customers,” Bruck stated. 
“Moyer Diebel offers state-of-the- 
art vendors—competitively priced.” 

With headquarters in Jenkin- 
town, Pennsylvania; Bally Banner 
has been in the business of distribut- 
ing coin-operated vending and 
amusement equipment for the last 
68 years. e 


IDEA appoints 
German distributor 


Industrial Design Electronic 
Associates (IDEA) of Sycamore, 
Illinois, has appointed NSM Appa- 
ratebau of Bingen, West Germany, 
as the exclusive German distributor 
for IDEA’s Darte Game productline. 

“We are very pleased by our 
agreement with NSM,” said IDEA 
president Don DeVale. “We intend 
to give them the fullest support and 
cooperation.”’ 

Michael Sengelmann, sales man- 
ager for the product line at NSM, 
said, ““We are going to work very: 
hard to do a good job with this pro- 
duct. We will introduce the products 
at the Frankfurt coin-operated 
device show (IMA) this winter.” 

The IDEA product line consists of 
Century Dartes and Royal Dartes. @ 
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Just as Operators are adjusting 
to video’s post-boom era, someone's 
yelling “Boom time!” again. 

Like a few years ago when the 
industry was engulfed by video's 
boom time, a great many are now 
making grandiose predictions for 
another equipment type—the pri- 
vately-owned pay phone. 

Call it deja vu. New manufac- 
turing concerns springing up over- 
night. Distributors and operators 
scurrying to nail down territories 
and locations. Marketeers making 
wild statements about potential 
earnings. And from around the next 
corner, here comes the fast buck 
artist. 

Even before the Federal Com- 
munications Commission (FCC) 
voted to open competition for pay 
phone collections, there were mur- 
murs from corners of the industry 
that privately-owned pay phones 
would produce the next coin-op 
boom era. But ever since that June 
15, 1984, FCC ruling, operators were 
moving to install the phones in 
every corner grocery store, gas 
station, hair salon, and massage 
parlor in the nation. 
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And now it’s really picking up 
momentum! 

Now everyone has heard some- 
thing about it, and most coin game 
Operators are considering taking on 
coin-operated telephones. 

Should operators rush to secure 
locations before their competitors 
do? Should they be petitioning their 
banks to extend their credit lines? 
Or should they consult their notes 
on the woes they suffered at the 
hand of the video game and take a 
cautious, wait-and-see attitude? 

The similarity between video 
boom and pay phone frenzy may be 
coincidental, but it is worth meén- 
tioning, if only as a caution to those 
tempted to put the blinders back on 
and stock another warehouse full of 
potential carcasses. 

In the early days of the video 
game boom era, we heard claims of 
collections of thousands of dollars a 
week from video games. Knowl- 
edgeable industry people argued 
such claims were absurd, but the 
mere extravagance of them attracted 
all sorts of venture-minded folk. 
Doctors and lawyers, not content 
with doctoring and lawyering, 
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became arcade operators. Later, 
when the realities of the day-to-day 
operation of a game business hit, 
they sold their equipment to bar 
owners for ten cents on the dollar 
and declared handsome losses on 
their tax returns. 

Today, coin phone purveyors are 
painting dreamy scenarios. 

Statistics for 1983, compiled by 
the FCC, show 1.6 million pay 
phones netted $890 million, but 
coin-op phone manufacturers con- 
tend that’s just the beginning. One 
manufacturer estimates there could 
be eight million pay phones in 
restaurants, barber shops, used car 
lots, once the locations understand 
the potential. Some claim pay phone 
collections could rise to $10 billion 
in a year or two, suggesting there 
will be almost ten times the current 
number of phones at public parks, 
barrooms, and dentists’ offices. 

The pay phone frenzy is based 
on the fact that locations will get a 
much bigger share of gross collec- 
tions than they have been getting 
from Bell—from two to three per- 
cent to as much as 100 percent, if 
they own their own equipment. 
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Statistics indicate the average 
coin-op phone took in about $565 in 
1983. At that rate, a location with 
100 phones, such as an airport or a 
university, could increase its take 
from less than $2,000 to $56,500. 
But, of course, an airport or uni- 
versity are prime locations. Barber 
shops and used car lots are several 
notches down from that. 

Initial reports show the first of 
the new phones pulling in around 
$250 per month, according to pay 
phone pioneer Bob Albertson, pre- 
sident of Tonk-A-Phone, Inc. of 
Spring Park, Minnesota. However, 
its very difficult to draw any 
conclusions from such a figure. 
Location traffic dictates pay phone 
collections. Albertson suggested 
that lower traffic, more private loca- 
tions, such as beauty salons, gift 
shops, etc., will gross in the neigh- 
borhood of $75 monthly. 

One of the reasons the new 
phones are taking in less than their 
Bell predecessors did is that many of 
the new models are quite different 
from the old Bell phones. That is 
causing public confusion and driving 
away casual users, industry obser- 
vers Say. 

“We're finding the coin-op 
phones that are the most successful 
are the ones that work like the Bell 
phones,” Albertson noted. 

“It is the biggest problem in 
operating that we've seen,’ agreed 
David Germaine of Cointel, a Min- 
nesota pay phone manufacturer that 
has been operating a route in the 
Minneapolis/St. Paul area. 

Most of the confusion emanates 
from “pre-pay” versus “post-pay” 
features. While Bell coin-op phones 
are uniformly pre-pay, some of the 
first non-Bell models require the 
caller to wait for the called party to 
answer before he deposits money. 
Confusion can quickly give way to 
anger when some post-pay models, 
unable to determine the caller has 
deposited his money, too soon, 
simply swallow the money without 
allowing the call to go through. 

Of course, hurried callers are in 
no mood to read instructions before 
they use a pay phone. So in order to 
avert such confusion, some com- 
panies have devised systems to 
instruct the caller on procedure. 
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Liquid crystal displays and voice 
synthesizers give callers instruc- 
tions on when and how much to 
deposit for local and long distance 
calls. 

“We suggest the operator adver- 
tise the difference between the new 
phones and the old Bell model,” 
Germaine advised. 

As perplexing as the new 
phones may be to callers, a business- 
man trying to determine which pay 
phone to buy has an even more con- 
fusing task. 

Primarily, a buyer must be cer- 
tain that the phones he is buying 
meet FCC. standards. To get FCC 
approval, a coin-op phone must be 
electrically sound, hearing-aid 
compatible, and allow free 911 
emergency calls. 

In areas that do not have 911 
emergency service, phones must 
allow a caller to dial the operator 
without inserting a coin. 

“That's called ‘zero minus’ dial- 
ing, to distinguish it from ‘zero plus’ 
which refers to operator assisted 
long distance calls,” explained Tom 
Carson of SMC, national distributing 
outlet for Gladwin phones. 

Other operating regulations are 
being set by states’ Public Utilities 
Commissions (PUC). Most PUCs 
have not put restrictions on 
equipment except to insist that 
phones are capable of long distance. 
Of the eight states that have 
approved coin-op phone competi- 
tion, only two, South Dakota and 
Arizona, allow phones that do not 
provide long distance calling. 

Some PUCs have enacted addi- 
tional equipment requirements. 
Illinois, for example, requires pay 
phones to include a three increment 
coin mechanism so that the phones 
will take nickels, dimes, or quarters. 
That means an additional AC power 
source is required to hook the phone 
up, Or, as One manufacturer told us, 
“You have to plug that sucker in.” 

Regulations such as these are 
complicated by the fact that many of 
the PUC rulings are under appeal, so 
requirements could change. 

Beyond such considerations, 
coin phone purchasers have an 


interesting array of differences to. 


consider, from phones that feature 
new guts in old casings to phones 


1-800-225-2734" 


Now one low 
price for any size 
tokens up to 1”. 


per thousand in quantities 
of 10,000 or more. 


Roger Williams Mint, who for 
over 5 decades has set the 
quality standard in precision 
minting, now offers the low 
price quality standard that can't 
be beat. No middle-man .. . you 
buy direct. We are the largest 
manufacturer of tokens in the 
country. 


Stock Tokens—Same Day 
Shipment 

Custom Tokens—3-4 
Weeks, Even Less 

Design Service—AT NO COST 


CALL 
TOLL-FREE 


for information or 
"th _to place an order. 


— et 


— 


state Mint” 


Northwest Industrial Park 
79 Walton Street, Attleboro, MA 02703 
*In Mass. Call (617) 226-3310 
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with voice synthesizers and LCD 
readouts. There are even phones 
that charge by meter rather than 
taking coins. (See the product 
features listing.) 

The new pay phone models vary 
greatly in cost. Some firms are 
offering the old phone casings with 
new electronics for less than $300, 
while others have phones, with all 
the bells and whistles, that list for 
well over $2,000. 

It is hard to determine how 
accessories will affect collections. It 
would seem that someone who 
wants to make a phone call will do so 
whether or not the phone has an 
LCD readout, but there may be some 
“impulse buying” brought on by 
attractive paraphernalia. 

An operator spending more 
than $1,000 per pay phone will need 
to treat his pay phone route quite 
different from his game business. 
For one thing, the usual 50/50 split 
might not provide a sufficient a 
return on investment. That has 
made some operators believe that, 
in order to have a successful pay 
phone route, it must be extensive, 
and therefore operated with sophis- 
ticted controls. 

Volume buying, computerized 
location and collection systems, 
complicated financing—elements 
such as these could eliminate the 
small operator from the pay phone 
business, some contend. 

The way some manufacturing 
and distributing firms are setting up 
would seem to give credence to the 
theory. Cointel, for example, will 
not sell its Siescor phones in lots of 
less than 100. 

Ross Scheer, a former Bally mar- 
keting vice president, heads up the 
National Pay Telephone Corpora- 
tion, which distributes pay phones 
through established coin-op indus- 
try channels to operators for place- 
ment. Operators of National Pay 
Telephone equipment don't buy the 
phones. They simply locate them, 
provide maintenance, and then split 
collections with National. 

“There is no doubt that buying 
phones, locating them and then 
waiting for collections to pay them 
off is a long term project,’ Scheer 
offered. “Operators must look at the 
pay telephone as another product in 
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their inventory, but shouldn't look 
on it as a piece they can make a 
living on.” 

“The operator can look at the 


pay phone much like a cigarette 
machine,’ added Paul Pettigrew, 
another ex-gamesman staying in the 
coin-op market via the pay phone 
and his position as vice president of 
marketing for Rand of Phoenix. 

However, pioneer Albertson 
contests those warnings. 

“Most of the operators we are 
dealing with have between ten and 
30 phones on location,” he offered 
the counterpoint. “You can make 
money on a small route.” 

Not necessarily with the tradi- 
tional 50/50 split, though. 


For example, Albertson pro- 
posed, an operator can rent phones 
to small traffic locations for $45 to 
$55 per month. 


“At that rate, even a location 
that will do $75 or a little less per 
month can make more renting a 
phone than it could even if the 
owner were able to get Bell to install 
one,’ he explained. “Most of those 
locations don't have phones yet, 
because it actually costs them to 
offer Bell's pay phone service. 

“Every business needs a phone 
in a conspicuous place,” he con- 
tinued. “It increases sales, if for no 
other reason, because it lets a cus- 
tomer get help in making a buying 
decision.” 

State by state, PUCs are issuing 
decisions favorable to pay phone 
competition at a pace which should 
bring most states in line by the end 
of 1985. The key consideration in 
each of those decisions ts not 
whether to allow competition—that 
was predicated by the June 15 FCC 
ruling—but what kinds and amounts 
of local tariffs should be levied 
against the new competitors for the 
rights to use telehone company 
lines. 

Those rates are heavily influ- 
enced by local phone companies 
which play a major role in each 
hearing or bargaining session. 

Albertson had to accept tariffs in 
Minnesota in order to break the ice 
for private phone companies. It was, 
in fact, support from Northwestern 
Bell that led to the first ruling by a 
PUC in favor of privately owned pay 
phones. 

Albertson wooed Northwestern 
with a per-call payment structure 
that paid Northwestern to get out of 
the pay phone location business. 
With a $55 per month line charge, 
ten cents a call for the first 200 calls, 
eight cents a call for the next 200 
calls, and five cents a call for each 
call beyond 400, Northwestern 
could reap more profit than by 
buying, locating, servicing, and 
collecting their routes. 

Now that the momentum toward 
approval is established, Albertson 
and others are no longer satisfied 
with such charges. Attorneys are 
petitioning the FCC to eliminate 
local tariffs nationwide, arguing that 
pay phone operators should pay no 
more than a normal business phone 
line charge. They point to a Missouri 
PUC tariff structure as an example 
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of how charges can get out of line. 

There, phone owners will pay an 
initial $26.50 line charge per month 
plus usage rates of 13 cents for each 
of the first 300 calls, 15 cents apiece 
for the next 300, and 17 cents for all 
calls over 600. Additionally, Mis- 
souri companies pay a flat rate sur- 
rogate charge of $65 per month 
until “usage sensitive” billing can be 
installed. All this is in addition to 
charges for installation, touch tone, 
directory assistance, etc. (See the 
state by state status update in this 
issue.) 

We cannot dismiss the merits of 
Albertson’s battle. After all, it was 
Albertson and Washington attorney 
Victor Toth who broke the Bell pay 
phone monopoly—just as Toth and 
MCI broke Bell’s long distance 
monopoly. But, for the immediate 
future at least, the coin phone busi- 
nessman will pay whatever tariffs 
are decided on by the PUC in his 
state. 

Most manufacturers of new 
coin-op phones consider coin game 
and vending operators their primary 
sales targets. The pay phone is a 
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natural extension of the route oper- 
ators inventory, they point out. 
However, there are other industries 
adopting the coin-op phone into 


their businesses. Interconnectors, 
who market, install, and maintain 
office phone systems, are adding 
coin phone lines also. Gasoline dis- 
tributors are also picking up phone 
routes. 


JACK’S AMUSEMENT 
COMPANY 


has two locations ready to serve you! 


* ARKANSAS * 


310 Strong Highway 
El] Dorado, Arkansas 71730 


501/863-5600 
Jack Ethridge, President 


Mel Harp, General Manager 


FOR FACTORY-AUTHORIZED ra 
SALES & SERVICE, gt 
CALL JACK’S! 


* TEXAS * 
4019 Avenue ‘A’ 
Lubbock, Texas 79404 


806/762-6283 


The presence of these other ven- 
dors as well as the promoters of the 
phones, who predict PUC approvals 
in most states by as early as mid- 
1985, are pressing the coin game 
Operator into a quick decision on 
this new venture. 

“The market is already getting 
crowded,” said Germain. 

~The market will virtually 
explode within six months,” stressed 
Sam Kuehnel of Empire Liberty. 

Still, it is easy to understand, 
with the blunders of the video game 
boom period fresh in his memory, 
the coin game operator is hesitant to 
invest heavily in any type of equip- 
ment, even if his financial position 
permits it. 

One manufacturer approves a 
cautious approach. An operator 
should examine public response to a 
particular phone before he commits 
to too much inventory or too many 
locations, he suggests. 

We were glad to hear him say so, 
although we probably didn’t need to. 
For a couple of years now, operators 
have been buying games in just that 
fashion. e 


OD. 


“We're large enough to serve you & small enough to appreciate you.” 


Py 
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Private Pay Phone 
State Status Report 


This is a summary of the current standing of 
coin telephone proceedings in the 50 states as of 
January 1, 1985. Information is courtesy of the law 
offices of Victor Toth. 


Alabama 

Tariff filed by South Central Bell October 5. Commis- 
sion suspended pending investigation. No provision 
for interim connection. Staff recommending estab- 
lishment of a generic docket to address regulatory 
issues raised by competitive companies, with a request 
for comments to be released before January 1985. 


Alaska 
No activity. 


Arkansas 

Proceeding in Docket No. 84-211-R instituted by 
Commission October 3. Parties filed testimony and 
comments. No reply comments filed. No further 
hearings have been scheduled. 


Arizona 

October 2 decision by Corporation Commission in 
Docket No. U-2435-84-073 permits non-regulated, 
“non-public” use of private coin phones under stan- 
dard resale and shared use access line tariffs. Must be 
FCC registered. May not be placed at locations 
presently served by public coin phones or at locations 
which advertise such “private” telephone service as 
available to general public. Public use would require 
certification and a finding that competition 1s 1n the 
public interest. 


California 
Tariff filing by Pacific Bell was expected 1n December, 
but PB has delayed filing. 


Colorado 
Tariff filed by Mountain Bell under Application No. 
36575 and Advice Letter No. 1966 proposing six 


service offerings for coin and requesting review of 
regulation of current public coin offerings. Tariffs 
have been suspended and hearings are scheduled for 
January 16 and 17, 1985. 


Connecticut 
A private case has been filed. No comment dates or 
hearings have been set. 


Delaware 
Access proceeding PSC Regulation Docket Nos. 10 
and 12 were broadened to include coin issues. 


District of Columbia 
Proceeding scheduled. Hearings to be scheduled. 


Florida 

Hearings on coin telephone in Docket Nos. 820537- 
TP, 830235-TP, 830266-TP, 840364-TP, and 840380- 
TP began November 15-16. Second set of hearings, 
December 3. Decision expected in February. 


Georgia 

Tariff filed by Southern Bell. Suspended by Commis- 
sion. Hearing on tariffs started December 12, 1984. 
Request for interim connection plan will be con- 
sidered November 20. 


Hawatli 
No activity. 


Idaho 

Commission denied petition to permit coin-operated 
toll-restricted telephones in December 1983. Has not 
revisited subject since FCC Part 68 Order. Mountain 
Bell expects to file tariff similar to Colorado structure 
by end of year. 


Illinois 
Illinois Bell filed tariff, suspended by Commission. 
Interim connection program under Docket No. 84- 


Statistics for 1983, compiled by the FCC, 
show 1.6 million pay phones netted $890 million, 
but coin-op phone manufacturers contend that’s just the beginning. 
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0464 allows connection under tariff with restrictions 
including requirement that phones be equipped with 
coin collections able to accept nickels, dimes, and 
quarters. 


Indiana 

Commission established Cause No. 37619 October 3. 
Prehearing conference set for November 29. Further 
dates to be set. Hearings scheduled for April 19. 


Iowa 
Comments due October 21 in Docket. Further pro- 
ceeding dates to be set. 


Kansas 

Commission has ruled to allow. Additional pro- 
ceedings for conditions of operation. Next hearing 
due January 28, 1985. : 


Kentucky 

Commission denied permission for coin phones in 
December 1983, before FCC registration decision. 
Petitions for reconsideration denied. Earlier decision 
relied for denial on non-registrability of phones. 
South Central Bell anticipates filing a tariff momen- 
tarily, but movement is suspended, pending either 
hearing or Commission conference. 


Louisiana 

South Central Bell expects to file a tariff. Delayed 
earlier filing because of general regulatory climate in 
the state. Anticipates investigation. 


Maine 
No activity. 


Maryland 
Commission initiated Case No. 7842, October 30. 
Comments have been filed. 


Massachusetts 
Commission looking at all forms of phone competi- 
tion. Will need additional proceedings on coin-op. 


Michigan 

Michigan Bell filed Application U-8056 October 1, 
requesting authority to revise tariffs to provide 
service to customer-owned coin phones. Hearing 
January 4, 1985. 


Mississippi 

South Central Bell filed tariff. Commission suspended 
on October 31 for 120 days. Hearing date to be set by 
January 8. Docket No. U-4609. 
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e Separate interstate and intrastate rates 
e Local Base Rate and incremental time 


e Separate O- and 0+ rates 
(Now you can earn income on collect, credit card or operator calls.) 


e Allows calls with either O or 1 prefix numbers 


e Denies 1-900 calls 


FCC registered 


MANUFACTURED BY SUPPLIERS OF THE 
BELL SYSTEM FOR THE PAST 39 YEARS 


DEPENDABILITY ¢ RELIABILITY e LONGEVITY 


(All other phones allow and you are charged 50¢ each.) 
Line powered—NO A.C. required 

Indoor or outdoor application 

Electronic coin totalizer 

Suitable for New York City and Burroughs 


DISTRIBUTORSHIPS AND DEALERSHIPS ARE NOW AVAILABLE 
THROUGHOUT THE U.S. — CALL FOR DETAILS 
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U.S. TELECOMMUNICATIONS CORPORATION 


3118 62nd Avenue North e St. Petersburg, FL 33702 
813/527-1107 
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SHINKAI INDUSTRIES INC. 
DRIVING FORCE 
WARNING 


The Driving Force® video game in 
any form is manufactured and copy- 
righted by Shinkai Industries Inc., and 
sold in the United States, Canada, Cen- 
tral and South America, exclusively by 
Magic Electronics Inc. 


Willful copyright infringement is a 
Federal Crime. Shinkai Industries Inc. 
fully intends to take all legal action nec- 
essary to protect its proprietary rights 
against all parties manufacturing and 
selling Driving Force® games, or 
games which imitate the Driving 
Force® game, and which infringe 
upon Shinkai’s said proprietary rights. 


SHINKAI INDUSTRIES INC. 


USA LICENSE 
Magic Electronics Inc. 
1391 Park Avenue, Cranston, RI 02920 
Driving Force Trademark of Magic Electronics Inc. 


Do you have 
PAC-MAN tables, or 
DONKEY KONG tables? 


WE have the kits 
to convert them. 


DRIVING FORCE™ 
and 
EIGHT BALL ACTION™ 


Montgomery Vending 
P.O. Box 3263 

820 Elmwood Avenue 

Providence, RI 02907 
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Minnesota 
Tariff in effect. Filed to revise charges. 


Missouri 

Stipulation and Agreement filed in Case No. TC-84- 
233 on October 31 provide interim connection 
arrangements. Required features—FCC registration, 
free operator access, free 911, local and toll capability, 
access to directory assistance, instructions on refunds 
and complaints, notice that coin provider will receive 
billing call detail on all long distance calls billed to 
telephone, compliance with all regulations on service 
to disabled and hearing-impaired, compliance with all 
state rules and regulations. Service provided at $26.50 
per month line charge plus usage rates of 13 cents per 
call for first 300 messages, 15 cents next 300, and 17 
cents for over 600. Flat rate surrogate charge of $65 per 
month applies until usage sensitive billing available 
(April 1985). Installation charge $60 for two-way 
service, $85 for outgoing only. Business tariffed rates 
apply for touch tone, directory assistance, etc. Recom- 
mended maximum charge of 25 cents to end user for 
local calls. 


Montana 
Approved November 9. Measured message rate at flat 
rate plus 6.2 cents per call. Includes call screening 
functions. 


Nebraska 
Northwestern Bell filed tariff application. Decision 
due January 15, 1985. 


Nevada 

Not currently allowed, but hearings expected in 
January, 1985. Decision around March 1985. Expect 
Commission to approve use, with only question being 
rates and conditions imposed on service. 


New Hampshire 

Case DE 84-174 hearing held October 25. Possible 
that a generic docket will be established. No time 
frame set for completion of coin investigation. 


New Jersey 
Interim connection plan under tariff in effect. 


New Mexico 
Docket No. 1084 conclusion awaiting filing of pro- 
posed tariff. 


New York 

Case 28774 was scheduled to come before Commis- 
sion on November 20 agenda. Problems seen with 
rule requiring certification for local service. Has been 


set aside indefinitely. 


401/946-2077 or 946/2070 
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North Carolina 

Generic resale Docket Nos. P-100,SUB 72 (long 
distance) and P-100, SUB 73 (local) subsume coin 
issues. Hearings on long distance held October 25. 
Hearing on local, December 4. Proposed coin tariff 
has been filed in SUB 73 and will follow established 
schedule. Decision expected in January 1985. To be 
issued by February 1985. 


North Dakota 

Approval order released December 1984 in case No. 
10,597 on petition for amendment of existing tariffs 
to allow coin. 


Ohio 
Case No. 84-863-TP-COI in process. 


Oklahoma 
Proposed tariff has been filed and suspended. 
Hearings are set for January 23 and 24, 1985. 


Oregon 
Decision in Docket UM-23 was positive. Order #84- 
928 released. 


Pennsylvania 
Comments filed October 18 in Docket No. I-840382. 
Schedule for hearings due. 


Rhode Island 
No activity. 


South Carolina 

Southern Bell filed sample preliminary tariff with 
Commission, no proposed effective date. Hearings on 
matter to be scheduled March 10, 1985. 


South Dakota 

September 13 Order in Docket F-3476 approved coin. 
FCC registration required. Maximum 25 cents charge 
to end user for local call. Free operator access for credit 
card, collect and third party billed calls required. May 
be local or toll only. If toll, must be able to access all 
long distance carriers. Free 911 required. May charge 
for directory assistance. Comply with hearing aid and 
disabled compatibility regulations. Prohibited in 
airports, government buildings and on public pro- 


SHERATON 


perty. Mandated line charges ranging from $33.00 to 
$38.85, depending upon zone, plus usage charges of 
ten cents per call for the first 300, eight cents for the 
next 300, and six cents for over 600. Line charges in 
exchanges where metering not possible range on flat 
basis from $57.00 to $62.85, depending on zone. 


Tennessee 

South Central Bell filed tariff. Commission requested 
extension of effective date to permit investigation. No 
final order yet released. 


Texas 

Commission overruled Examiner’s decision Novem- 
ber 9. Certification will not be required for connection 
of coin. No tariff is currently on file (withdrawn by 
SWB following Examiner’s decision) so no provision 
for immediate connection. Hearings delayed. 


Utah 

As part of Case No. 84-999-06, a tariff proposal has 
been requested by the Commission. The tariff is to be 
filed. After it is received, hearings are possible. 


Vermont 
No activity. 


Virginia 
C&P of Virginia is expected to file a coin tariff. 


West Virginia 

Three petitions have been filed to open generic 
docket. Recommendations to date to open same have 
been denied. C&P reportedly working on interstate 
only coin access tariff. No anticipated filing dates 
announced. 


Washington 
No activity. 


Wisconsin 
Docket No. 05-TI-7 currently deadlocked, awaiting 
January appointment of new state commissioner for 
resolution. 


Wyoming 
No activity. * 
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TRIVIA’ 


? WHIZ 


.1O TRIVIA 
? WHIZ BY MERIT 


Sports and movie 
fans, celebrity watch- 
ers and just plain 
trivia buffs will all find 
something to like in 
TRIVIA ? WHIZ, the , 

new and exciting way to test your trivia-Q 
from MERIT Industries...the leader in counter- 
top amusements. And, you'll find something to 
love in the way TRIVIA ? WHIZ turns the vol- 
ume up on today’s collections. That’s because 
with Merit Industries, you know you're not get- 
ting another also-ran entry in the trivia craze. 


4 


Merit Quality Means 
> Greater Earning 
Power. Each TRIVIA 
? WHIZ comes with 
outstanding features 
that put this game way 
ahead of the competition. Features that gener- 
ate more play and mean greater profits for you. 


m Attention-getting, easy-to-read graphics @ 
Largest question base in the Industry ™ Soft- 
ware that guarantees good question mix and 
prevents repetition ™ Amusing effects and 
humorous answers entertain and make every- 
one a winner @ One- and two-player action 
™ High scores plus 
speed bonuses ... Sep- 
arate true trivs from 
mere pretenders @ 
Player tested ques- 
tions keep TRIVIA ? 
WHIZ interesting, fun 
and different # Replacement question mod- 
ules—general or custom designed for special 
interests # Proven MERIT reliability and easy 
servicing. 


TRIVIA 
? WHIZ 


Bring the fans to your locations with TRIVIA 
? WHIZ, the answer to a sell-out season! 


. The Blue-Chip Performer 


Available in counter top, cocktail, upright and kits 


THE,SMART ENTERTAINER 


merit industries inc. 


P.O. Box 5004, 2525 State Road, Bensalem, PA 19020 = 215/639-4700 = TOLL FREE: 800/523-2760 = TELEX: 831897 
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ON THE STREET :. 


Number of games 


We've all seen the roller-coaster 
ride this industry has taken in the 
last few years. Today’s revenues are 
down sharply from the record col- 
lections of 1980-81, stabilizing at 
about a pre-boom level. 

One of the most visible results of 
the boom was a dramatic increase in 
the number of game rooms. It 
seemed every vacant storefront was 
turned into an arcade, as operaters 
tried to meet the public demand for 
the games. 

To keep game room owners 
informed during this period, Play 
Meter launched “Our Cades,” a 
column offering operating hints to 
the growing number of amusement 
center owners. 

In the last few months, though, 
weve seen the revenue shift from 
game rooms back to traditional 
street locations. In response to these 
industry changes, Play Meter will 
now feature a regular column writ- 
ten for street operators, offering 
tips on how to increase revenue. 

This doesn’t mean that arcades 
are a thing of the past, however; 
game rooms have established them- 
selves as legitimate family enter- 
tainment centers, and will play a 
vital role in this industry’s future, 
particularly with coin-op amuse- 
ments like simulators and laser disc 
games that are better suited to 
arcades than to street locations. 

And Play Meter will continue 
keeping game room operators 
informed through arcade-oriented 
feature stories and, of course, its 
annual Arcades issue. 

Although the video boom is 
over, some people outside this 
industry haven't heard the news. A 
lot of these people are location 


owners who tell their operators, 
“Bring me more games.” 

And why not? “They (location 
owners) don’t mind making you put 
in another game that costs you 
$2,500 and takes in $25 (a week),” 
said Louis Boasberg of New Orleans 
Novelty Company. “Location owners 
are under the erroneous opinion 
that if you get $100 out of one game, 
you'll get $200 out of two games.” 

Boasberg said many location 
owners want to make up for lost 
revenue in their businesses by har- 
vesting a gold (or rather silver) 
mine of quarters, just as municipal 
legislators thought they could fill 
city coffers with video game licens- 
ing revenues. 

Some city officials didn’t leave 
Operators much choice about how 
many games to put in locations. 
Excessive licensing fees forced many 
operators to cut back on equipment, 
while other ordinances limited the 
number of games allowed in busi- 
nesses, requiring route operators in 
some areas to apply for an “arcade 
permit’ to operate more than four 
games. 

As an operator, your challenge 
comes from operating the minimum 
number of games in a location while 
getting the maximum revenue pos- 
sible. And you've got to convince 
your customers that a Spy Hunter or 
Punch Out!! will earn more quarters 
than a Tron, Frogger, Zaxxon, 
Defender, and Asteroids combined. 

“You've got to operate quality 
instead of quantity—try for the best 
average possible,’ said Boasberg. 

Joe Camarota of Alpha Omega 
Amusements said he also looks at 
the average revenue of all games ina 
location to determine how many 


machines the location needs. 

He said he uses the national 
earnings averages (which appear in 
Play Meter’s equipment poll) to 
see if a location warrants more or 
less equipment. 

According to Camarota, filler 
games may not necessarily be the 
solution to location owners requests 
for more games. He said his com- 
pany has determined it costs 
between $20 and $25 a week to 
maintain a route piece (including 
paperwork and other expenses), and 
on a 50-50 split, a game must take in 
at least $50 to break even. 

“You've got to ask yourself, 
‘How much does it cost to service 
and maintain this game?’ and then 
try to determine the average you 
need to make in that location,’ 
Camarota said. 

Of course, every operator’s 
assessment of a location is purely 
subjective. There’s no magic for- 
mula, no right or wrong answer to 
how many games belong in a loca- 
tion. 

Until last August, a neighbor- 
hood bowling alley near my house 
had games everywhere—11 pins 


-and 8 videos. When a new operator 


took over in September, he brought 
in only five videos. Obviously, these 
two operators had vastly different 
opinions about how many games 
that bowling alley needed. 
Determine an acceptable aver- 
age for each location and put in only 
as many games as that location 
needs; once you're earning your 
target average, additional videos 
only dilute the revenue on the equip- 
ment you're already operating. 
More games don't always pro- 
duce more quarters. e 
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millions. Players will like the challenge of 
competing against the game or each 
3 other for a high score. The player who 
Rs achieves the highest score can enter 
a their initials for display. 


: Triv-Quiz lets the player choose 
| from four challenging trivia 
: catagories—SPORTS, 
| ENTERTAINMENT, WORLD is 
| FACTS and the EXPERT 
CHALLENGE. Thousands of 
questions are stored in our 
advanced computer game 


system. 


SPECIAL ADVERTISING 


FEATURE 


Triv-Quiz offers the operator 
a special advertising feature. 
The operator may program 
his own advertising 
messages without the need 


of an additional and 
costly Keyboard. 


14.25" | 


1S Wi 10, 000 paints First the player sees She 
question. He then decides how many points he wants to play — 
stion. After he has wagered his points three 
ae 3 answers will appear. The player now tries to select the 
Bes correct answer. Each player receives a minimum of 
four questions. Bonus questions are earned based 

on high scores. Scores can reach into the 


AVAILABLE IN: 


COUNTERTOPS 
Ideally designed to fit on the 
bar top. Mounted on lazy susan 
for player convenience. 


UPRIGHTS 
Also available in the traditional 
upright model. 


CONVERSION KITS 

Conversion kits are available to 
change over your old video 
games. Upgrade your old videos 
into brand new games. 


If you want to win big, call us 
now and ask about Triv-Quiz 

. . . another quality video game 
from STATUS. 


STATUS GAME CORP. 
© COPYRIGHT 1984 


17A Culbro Park, West Hartford, CT 06110. Telephone: (203) 278-1397 
2901 South Higland, Las Vegas, NV 89109. Telephone: (702) 731-4940 


Poll Information 


On the “National Play Meter,” eacn game's rating represents its average performance as compared to 
the top game's average in that category. Averages are compiled by Play Meter through its operator survey. — 
Games on the survey (except for novelty equipment) are currently (within the last six months) being marketed — 
In the United States. — 

Operator/readers who want to participate in the survey should write Play Meter, “National Play Meter,” J 
P.O. Box 24170, New Orleans, LA 70184. 


DEDICATED VIDEOS Rating DEDICATED VIDEOS Rating 
Arcade Locations Average Rank No. of Street Locations Average Rank No. of 
Feb.15 Last Times Feb.15 Last Times 
1985 Issue on Poll 1985 Issue on Poll 
1. Karate Champ/Data East. 100.0 1 6 1. Karate Champ/Data East. 100.0 1 6 
2. Spy Hunter/Bally Midway 77.0 2 24 2. Spy Hunter/Bally Midway 81.1 2 24 
3. Superbasketball/Konami. 67.8 3 2 3. Super Basketball/Konami 71.1 5. 2 
4. Punch Out!!/Nintendo.... 65.2 6 18 4. Punch Out!!/Nintendo.... 60.3 2 18 
5 Crossbow/Exidy......... 62.9 10 22 5. 10-Yard Fight/Talice....... 58.8 6 17 
6. Two Tigers/Bally Midway . 61.4 7 10 6. Pole Position/Atari....... 54.2 7 26 
7. Pole Position/Atari....... 55.7 5 26 7. Birdie King III/Coin-It.... 44.1 8 2 
8. 10-Yard Fight/Taito....... 54.5 8 17 8. Track & Field/ 
9. Birdie King II/Coin-It ..... 50.2 4 18 Konami/Centur.......... 41.8 15 a7 

10. Motorace USA/Williams.. 49.3 9 2 9. Hyper Sports/ 

1l. Track & Field/ KonamwCenturi.......... 39.5 18 12 

Konami/Centuri.......... 455 13 27 10. Major Havoc/Atari ....... 39.4 (16 15 

12. Hyper Sports/ 11. Circus Charlie/ 

Konami/Centurl.......... 41.6 11 12 Konami/Centuri.......... S66. = a 
13. Major Havoc/Atari ....... 40.5 12 15 12. Tapper/Bally Midway ...._ 33.0 - 16 
14. Discs of Tron/ 

Boy Midway ............ 327 14 22 
15. Circus Charlie/ 

Konami/Centuri.......... 32.3 18 2 
16. Tapper/Bally Midway .... 31.1 14 19 
17. Tag Team Wrestling/ 

Daag ecsl............... 25.7 16 14 

CONVERSIONS Rating CONVERSIONS Rating 
Arcade Locations Average Rank No. of Street Locations Average Rank No. of 
Feb. 15 £Last Times Feb. 15 _— Last Times 
1985 Issue on Poll 1985 Issue onPoll — 

1. VS. Pinball/Golf/Nintendo 100.0 if 2 1. Pole Position II/Atari..... 100.0 4 26 

2. Pole Position II/Atari..... 82.8 6 26 2. Mega Zone/ | 

3. VS. Baseball/Nintendo ... 764 2 12 Konami/Interlogic ....... 80.5 9 16 

4. VS. Tennis/Nintendo ..... 64.6 4 18 3. VS. Baseball/Nintendo ... 75.9 10 12 

5. Time Pilot '84/Konami.... 60.6 9 16 4. Elevator Action/Taito .... 67.9 2 24 

6. Elevator Action/Taito .... 57.0 14 24 5. Time Pilot ’84/Konami.... 67.5 _. 16 

7. Do! Run Run/Universal... 541 il 2 6. Do! Run Run/Universal... 65.3 7 3 

8. Mega Zone/ 7. Millipede/Aion..:........ 65.0 6 ig 

Konami/Interlogic ....... 48.4 2 16 8. Champion Baseball/Wico 566 - a} 

7 Exeiica/raiio ............ 42.8 13 15 9. VS. Tennis/Nintendo ..... 55.1 15 18 
10. Champion Baseball/Wico 42.2 12 12 10. Jr. Pac-Man/Bally Midway 52.5 _ i7 
11. Junior Pac-Man/ 11. Superbike/Crown Vending 45.3 — ‘J 

Maley MUIGWOY ............ a7] 10 18 12. H.B.’s Olympics/ 
12. Millipede/Atari........... 39.1 7 is Magic Conversions....... 42.7 _~ 5 
13. Mr. Do!’s Wild Ride/ 13. Mr. Do!’s Wild Ride/ : 
Sayeed 26.3 17 17 Universa:........... 40.1 _ 16 


14. Donkey Kong 3/Nintendo 24.5 18 17 14. Donkey Kong 3/Nintendo 360 —- 16 
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PROFIT 
IS BACK! 


by New Technology 
Computer Inventions, Inc. 


CASH-IN on the profits of a new business with an already 
established market. Perfect for the following applications: 


} ® College Dorms @ Restaurants/Bars/Diners 
® Home @® Schools 
® Offices/Reception Areas @® Theatres 
@® Stores @ Shared Residences 
® Club.Houses ® and more! 


py =6You can see for yourself. The possibilities are unlimited. 


WHY COIN OPERATED TELEPHONES? 


ALL CASH INCOME 

NOT A FAD - COIN OPERATED TELEPHONES HAVE BEEN IN USE 100 YEARS 
THE BUSINESS IS AN ASSET TO THE PUBLIC 

EVERYONE HAS ONE AT HOME - BUT THEY CAN’T TAKE IT OUT WITH THEM 
INDUSTRY IS NOT AFFECTED BY THE ECONOMY 

EXCELLENT TAX SAVINGS 

NO PRIOR BUSINESS KNOWLEDGE REQUIRED 

EASY TO EXPAND 


PRODUCT DOES NOT HAVE TO BE UPGRADED OR ROTATED. IT WILL BE THE 
SAME LONG AFTER PAYBACK 


NO INVENTORY TO WORRY ABOUT 
10 PHONES REQUIRE ONLY 10 HOURS PER MONTH OF YOUR TIME 


» NO NEED TO PURCHASE A TRUCK. BUSINESS CAN BE OPERATED WITH YOUR 


FAMILY CAR. 
‘‘Now F.C.C. Approved’ ’ 


NEW TECHNOLOGY COMPUTER INVENTIONS, INC. 
P.O. Box 37 

Bernardsville, NJ 07924 

(201) 953-9666 


WHY BUY OUR COIN OPERATED TELEPHONE .... 


FIELD PROGRAMMABLE (By Distributor or Operator) 


@ Separate ROM controlling charges and times for LOCAL, TOLL and LONG DISTANCE calling. 
@ Variable Times and Amounts for all three types of calls. 

@ Individual Rates for Initial and Additional Time Periods. 

@ Can be programmed for TONE or PULSE operation. 

@ Up to 1000 LOCAL EXCHANGES can be programmed. 

@ LONG DISTANCE calls can be placed in 6 TOLL Bands with each having separate rate structures. 


®@ Directory Assistance (Information) for Local and Long Distance, can be individually pro- 
grammed to be either Free or Fixed charge. 


RESISTANT TO VANDALISM 
@ Heavy duty Armored Handset Cable (STANDARD). 
@® Housing built with Hardened Stainless Steel. 
® Ruggedized Metal Handset Cradle. 
® Coin box NOT visible from exterior of phone. 
@ Deadbolt Bar Locking Mechanism. 
® High Security Lock Set available. 


“OPERATOR-IN-MIND”’,, CONVENIENCES 


e 18 Month (1 % YEARS!) Limited Warranty (PARTS & LABOR). Extended Warranties available. 
@ Single Phone for TONE or PULSE operation minimizes inventory investment required 
to service BOTH types of customers. 
@ Battery and Line operated for FAIL SAFE operation. 
1. 117v not needed. 


2. optional 117v Power Supply available. 
Average battery life w/heavy phone usage EXCEEDS 1 month. 


1. Four STANDARD “D” CELLS used. 

2. NI-CAD version available. 
Single Unitized Microprocessor assembly. 
Largest Coin Box in industry (LOCK STANDARD). 


1. This minimizes the number of collection periods per month. 
2. High Security coin box available. 
3. Coin Metering available. 
Hinged cabinet for EASE of servicing and coin box removal. 
Works on STANDARD RJ11C phone outlet. 
LOW COST FCC Approved coupler available. 
Built in test facility eliminates the need for expensive test equipment. 
Interchangeable coin mechanism for Dime, Quarter, Token or foreign coin denomination. 
@ Microprocessor board replacement in less than two minutes. 


“CUSTOMER-IN-MIND’.. CONVENIENCES 


@ PRE-PAY and POST-PAY operation. 
@® FREE: EMERGENCY 911, 1-800, and O+calls. (Field Programmable) 
@ ALL Local and Long Distance Directory Assistance (Information) formats supported, include: 
411 
1-411 
995-1212 
12565-1212 
1-800-555-1212 
@® Credit Card, MCl, et al calls ALLOWED. 
@ COIN (rejector) returns improper coins. 


@ EASY to Understand Instructions. PAY PHONES 


CONVINCED? ORDER TODAY! NEW TECHNOLOGY COMPUTER INVENTIONS, INC. 
WANT MORE INFORMATION? P.0. Box 37 


Bernardsville, NJ 07924 
1-201-953-9666 PRO F ' T S BAC K ! (201) 953-9666 


Coin-Operated 
Telephone Suppliers 


This list includes information 
from suppliers on the features of 
their current top models. Some com- 
pany policies are listed. A few retail 
list prices are included. Some models 
are not included. For complete 
information on features and bene- 
fits on these models and others, 
contact the suppliers at the phone 
numbers listed. 


Tonk-A-Phone 
203°C 


Tonk-A-Phone, Inc. 
Spring Park, Minnesota 
612/471-0126 


Model: 203 C 


@ adjustable timed local and long 
distance calls 


@ multiple coin mechanism 

© pre-pay 

e LED indicates time remaining 

® touch tone 

® access to all long distance 
companies 

e free “800” calls 

@ stainless steel construction 

® one-year warranty 

@ also offers: 101 A (desk phone), 


202 C (post-pay, wall), Dine-A- 
Phone (coin free metered calls) 
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U.S. Telecommunications 
Carefree 5201 


U.S. Telecommunications 
St. Petersburg, Florida 
813/527-1107 


Model: Carefree 5201 


© pre-pay 

@ allow (or deny) free (or charged) 
"Ot" calls 

® access to all long distance 
companies 

@ allow (or deny) “900” calls 
(adjustable charges) 

® coin collection verification 

@ does not deny first number dialed 

“1” or second number dialed “0” 

local calls 

metal touch tone pad 

metal casing 

single assembly electronics 

local base rate and incremental 

time 

@ $795 retail list price 


Rand of Phoenix 
Phoenix, Arizona 
602/944-1024 


Model: RSV-1000 


® microprocessor timed local calls 
@ touch tone pad 


® access to all long distance 
companies 

@ long distance factoring 

@ high security heavy construction 

@ synthesized voice instructions or 
advertising messages 

@ pre-pay 

@ (dials direct to operators) 


Rand of Phoenix 
RSV-1000 


. . 


Coin Call 
PS 100 A 


Coin Call 


Atlanta, Georgia 
PLAY METER, February 15, 1985 


404/461-5820 
Model: PS 100 A 


® microprocessor controlled 


@ post-pay 
@ local and non-coin long distance 
calls 


Cointel 
Pay Telephone 


Cointel (Seiscor phones) 
Calabasas, California 
818/716-5889 

Model: Coimtel Pay Telephone 


e 16k memory 

@ program pricing by exchange 

®@ program pricing on long distance 
by area code 

e 16 digit LCD readout for calling 
instructions 

e 3 increment coin mechanism 

(single entry slot) 

push to talk handset 

pre-pay with coin escrow 

program coin-free numbers 

timed calls (can purchase 

additional time) 

@ anti-theft coin box 

@ touch tone pad 

@ (national marketing program) 

e (distributor training program) 

@ $1,495 retail list price at minimum 
order of 100 phones 


Empire Liberty 
Minneapolis, Minnesota 
612/471-0143 

Model: 703 

@ pre-pay 

e push to talk handset 


e long distance rates adjustable 
@ voice synthesizer for instructions 
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; RTY PHON 
2) LIBERTY PRY” 
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Empire Liberty 
703 


access to long distance carriers 
one-year warranty 

touch tone pad 

also, post-pay 503 C and 503 D 
models 


i 
Payphone of America 
H 100 P 


Payphone of America, Inc. 
Winston-Salem, North Carolina 
919/723-6300 


Model: H 100 P 


local calls only 

dual-key coin box security lock 
touch tone pad 

$595 retail list price 

also, H 100 (rotary dial) 


New Technology Computer 
Inventions, Inc. 
Bernardsville, New Jersey 


201/953-9666 


Model: AT-1, Hello Telly 


metal touch tone pad 

modular construction 

interchangeable face plate 

allows free “800” and “0+” 

allows credit card calls 

access to all long distance 

companies 

OPTIONS: 

@ speech synthesizer for 
instructions 

e LCD or LED display 

@ multi-denomination coin 
mechanism 

@ push-to-talk/collect button 

® remote programming and 
diagnostics 

® escrow bucket for pre-pay feature 

@ $1,295 retail list price without 

options 


. 
out, 585 


New Technology 
AT-1, Hello Telly 


National 
Pay Phone 
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National Pay Telephone Corp. Phoneco 


Los Angeles, California Galesville, Wisconsin 
213/274-0127 608/582-4124 
Model: National pay phone © focal only 
® accepts all major credit cards ® adjustable timer 
@ local and long distance e 30-second alarm for time 
e centralized computer controlled expiration 
charges @ quick access for servicing or 
® (operator and supplier ‘split’ replacement 


rotary dial 

tamper free coin doors 
post-pay 

$340 retail list price 


program only, no sales) 


Tele-Creations, Inc. 
Telecreations 


Englewood, Colorad 
glewood, Colorado o4ib 


303/790-0138 ——?. A 
Model: 2410 ® one-year warranty, parts and labor 
. @ microprocessor controlled 
e local and long distance © accepts quarters only . 
® directory assistance field 
adjustable (free or charge) Coin Communicators 
@ field adjustable timer Bloomington, Indiana 
e (3-8 minutes) 812/332-0568 
e LED display shows time = 
Pt ee Models: TLD-1005, 1001, 1002 
remaining : : 
; 1003, 1004 
e single tariff long distance charge 
Phoneco ® touch-tone e 15 years telehone experience 


Pay Phone ° 


high-security heavy construction | @ 14 years vending experience 


BIG...BETTER... 


BETSON HEADQUARTERS FOR 
NEW & RECONDITIONED 


Me JZEnterprises: (PRIZE REDEMPTiON EQUIPMENT! 
~EVERYONE’S THINKING REDEMPTION!” 


4-Player Skill Crane A Must Only The Best! 
For Every Location. Betsonisthe f 
ae exclusive fac- 

_ The tory represen- ff 
Original é\ tative of 
eoeum pe ey Ra CROMPTON, 

Crane. na: iS SO ie Englands 
And : | producer 
6-Player | of Amuse- 
ment 
Gaming 
Equipment. 


BETSON 
ENTERPRISES 


ccxacim 6 EMPIRE BLVD., 
1M NEW Jensey 07074 
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TAX TIPS 5, tery rosentha 


IRS Form 1099 


Beginning January 1, 1984 pay- 
ments of interest, dividends, and 
certain other payments are subject 
to ‘backup withholding” at a 20 per- 
cent rate. An example of what the 
Internal Revenue Service will con- 
sider “other payments” reportable 
and subject to ‘backup withholding" 
is commissions paid by a vending 
amusement operator to an account. 

Before we go into an explanation 
of the form 1099 and the new ‘back- 
up withholding” requirements, we 
must first analyze the relationship 
between the vending amusement 
operator and the location owner. 
Nobody denies that the location 
owner receives compensation in 
return for use of his location for the 
vending amusement machine. 


The real question ts, what ts this 
compensation called? Is it rent? Is it 
income derived from an equipment 
lease? Or, is it income derived from 
a joint venture? 

Most amusement contracts 
define the situation as an equipment 
lease. Many retailers, big and small, 
consider the revenue in lieu of rent. 
And the definition as to joint ven- 
ture will vary from state to state. In 
the state of New York, for example, 
a good argument can be made for the 
joint venture concept. 


So what's the difference? Plenty. 
In the first two cases, the IRS will 
deem the situations, as falling under 
the scope of the reporting and with- 
holding requirements. The joint 
venture concept ts basically that two 
businesses act in concert but as 
separate entities; and, in many 
states, local law can be construed to 
circumvent. the reporting/with- 
holding requirements. 

For all of you skeptics, the IRS 
can fine you $50 for each and every 
violation. In a very unusual move, 
the IRS sent special investigators to 
several communities to check up on 
vending companies to judge com- 
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pliance. (Play Meter, February 15, 
1984) 


1099 and Backup 
Withholding Requirements 

If you pay an account more than 
$600 in a year and this account is not 
a corporation (including “S” corpo- 
rations), you are required to report 
this income and perhaps more. 

You are required to request the 
taxpayer identification number 
(TIN) from your accounts. For this 
purpose you may use the IRS form 
W-9, “Payers Request For Tax- 
payer Identification Number.’ 
Withhold 20 percent of the remu- 
neration due to the account and pay 
this amount on IRS form 941— 
Quarterly Federal Tax Return. You 
must continue to withhold until the 
“TIN” is furnished. 

You obviously should take a 
lesson from the public relations 
masters, it is very well advised that 
you talk to all of your accounts first 
before you send out such a shocking 
letter. Take the time to strengthen 
the relationship between you and 
the account. 

At the end of the year, you must 
prepare and furnish the account and 
IRS with a form 1099 showing your 
name, address and TIN; your 
accounts’ name, address, TIN and 
the amount paid to your accounts, 
and tax withholdings (if any). 

All of the 1099's are sent into the 
IRS with an “Information Return’ 
(summary) form 1096. Remember 
for each 1099 required but not pre- 
pared, it will cost you $50. 

All of the required forms should 
be available from your local IRS 
office. 

As in all such matters, consult 
with your attorney and/or tax 
specialist for further details. e 


Jerry Rosenthal, president of M&J 


Vending in Brooklyn, New York, ts 
a licensed instructor of taxation. 


C 
PRICES AND SEE! 


HOFFMAN & HOFFMAN tokens are 
minted under the most rigid quality control 
standards. We match Old World craftsmanship with 
advanced technology. HOFFMAN & HOFFMAN has 
the best prices, fastest delivery, and highest quality 
tokens in the nation. 


CUSTOM TOKENS SHIPPED IN 10 DAYS 
HOFFMAN & HOFFMAN 
P.O. BOX 896, CARMEL, CA 93921 
800-227-5813 
IN CA 800-227-5814 


1985 
Amusement Operators Expo 


March 29, 30, 31 
Sheraton, New Orleans 


COME TO THE SHOW... 


PUT 
BALANCE 


IN 
YOUR 
BUSINESS! 


OWNED, OPERATED, AND MANAGED 


PLAY METER MAGAZINE 
PUBLISHED BY SKYBIRD 
P.0. BOX 24970 
NEW ORLEANS, LA 70184 


904/488-7003 


SPECIAL NOTICE 
purchase your used equipment from 


NEW ORLEANS NOVELTY CO. 


In business for 50 years! 
International reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 


EACH & EVERY GAME BEAUTIFULLY 
REFINISHED LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie, LA 70002 * 504/888-3500 


37 


GENES 
GUDGEMENTS 


By 
Gene 
Lewin 


The '84 AMOA show sure had a 
different emphasis than the ‘83 
show did. In '83 the talk of the show 
was which laser game was the best. 
Now, no one really cares about laser 
games, although there were several 
conversions for laser games shown. 

Most of the manufacturers 
realize operators will not buy a game 
unless they feel they'll get a good 
return on their investment. That’s 
why I base my reviews on ROI. The 
important thing to an operator is 
not just how much a game grosses, 

-but how much profit he'll make on 
the investment. As a result of that, I 
felt an important part of the show 
was the system games. They could 
very well be a big part of the future 
of the video game business. 

I saw several games where two 
players compete against one another. 
On most of them, it means two coins 
for one game which helps the 
earnings potential. 

A new idea at the show is the 
simulator. Four companies exhibited 
a game inside of a cabinet that 
moves. I will go into them in the 
next article. 

Other than the system games 
and the simulators, the normal 
assortment of conversions and dedi- 
cated games were shown. I will give 
an overview of some of them in this 
issue and the rest of them the next 
time. 

There were four basic categories 
of video games at the show: system 
games, conversions, simulators, and 
dedicated games. I will go over each 
category and tell you what games are 
in each without giving a specific 
rating at this time. I will get into 


rating the games as they become 
available. 


System games 

The system game is a basic game 
frame cabinet that can be converted 
quickly, easily, and (hopefully) 
inexpensively by changing the 


Operators will not 
buy a game 
unless they feel 
they'll get 
a good return 
on their investment. 


program on the board. Since a new 
board ts not required, the cost can be 
lower. The factor of these system 
games being convertible gives them 
a potential to be good earners for 
years, that is, if the companies keep 
coming out with good games for 
them. It sure makes it a better bet 
than a dedicated game. A word of 
caution though, don't buy a system 
game just because it can be con- 
verted. Buy it because it is a good 
game only. You never know how 
much the manufacturer will stand 
behind it, or even how long they will 
stay in business. 

Operators tend to mistrust most 
of the manufacturers of system 
games because of what has hap- 
pened in the past. Two examples are 
the Sega Convert-A-Game system 


Another look at AMOA 


where Sega only released marginal 
games as conversions and kept the 
good games like Zaxxon as dedi- 
cated. Another example ts Data East 
with its cassette system, and now 
they have a hit, Karate Champ, and 
it is only available as a dedicated 
game. 

Nintendo has the lead with its 
VS. System. The reason for this is 
the operators trust the system. They 
already have two games available, 
and they showed two more new 
games: VS. Wrecking Crew, starring 
Mario and Luigi, in an adventure to 
knock down brick walls and destroy 
buildings. With VS. Golf and VS. 
Pinball, you get two different games, 
one golf and the other a multi-level 
pinball. The best part about these 
kits is they only cost $250, and they 
are pretty good games. Nintendo is 
proving to the industry that good 
conversions for a system can be sold 
for a reasonable price. Nintendo has 
a big head start on the other manu- 
facturers of the system idea. 

Atari had the most unique video 
games at the show. They showed 
two different systems, one with a 
high resolution monitor. Though 
Operators may wonder why Atari is 
offering two systems, apparently 
each has its own advantages. 

Marble Madness is the first 
game in System I. The features of 
this system are great sound effects, a 
powerful 68000 based computer 
with a lot of memory and a unique 
game. The stereo sound is especially 
effective because they use good 
sounding speakers. They hada demo 
of the next game for the system, 
which is after the movie “Indiana 
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Jones.” 

Paperboy is Atari’s System II 
game. This game features a high 
resolution monitor, stereo sound 
with speech, and great greaphics. 
The game is a lot of fun to play. 
They did not show a second game 
for this system at the show. It ts 
supposed to be available in early 
1985. 

Sente had several games on dis- 
play, showing it really does have a 
decent system. The company realized 
the rental idea is not for everyone 
and are offering a buying option for 
under $500 per conversion. 

The best games Sente had are 
Hat Trick, a hockey game; Snacks ’n 
Jaxson, where you have to eat all the 
snacks while preventing your nose 
from crashing through the window; 
and Trivial Pursuit, after the famous 
board game. None of the games are 
exceptional, but most of them seem 
decent, much better than Snakepit. 

They also had a new system, the 
SAC 2 which is a simulator where 
the sit-in cabinet moves with the 
controls. 

Bally showed the rest of its six- 
pack system. the six-pack is a low 
cost way to get into a system. All you 
need to do is buy any one of the 
games as a complete conversion for 
Frogger or Zaxxon; and, to convert 
again, you just buy the ROM change. 
The games are called Up ’n Down, 
Mister Viking, Flicky, S.W.A.T., 
Water Match, and Bull Fight. All of 
the games seem to be decent except 
for Water Match and Bull Fight. 

Exidy showed Cheyenne which 
is the updated Crossbow. Exidy has 
potential of making this game a 
system, and the company seems to 
be heading in that direction. Exidy 
said it will be coming out with 
another game for the system next 
year. Cheyenne 1s sold either as a 
conversion for Crossbow for $895 or 
as a dedicated game. 

Crossbow has earned very well 
and Cheyenne is earning even 
better. The cost of Cheyenne is 
around $2,795, which ts in the ball- 
park of a dedicated game. Because of 
the high earning power and the 


factor of being a system with a 
reasonable price, I feel Cheyenne is 
one of the best buys of the show. 

The key to the value of these 
system games is to keep the cost of 
the conversions low, while keeping 
the quality high. If the manufac- 
turers really stand behind these 
systems, and come out with good 
games for them, they should do well 
for everyone. 


Conversions 

Bally's Galaga 3, licensed from 
Namco, was originally called 
Galapus, in a dedicated form only. 
Now it’s offered as a conversion and 
renamed to have players identify it 
with the original Galaga. As with Jr. 
Pac-Man, it is overpriced at $995. 

Atari's The Empire Strikes Back 
is aconversion for Star Wars. It was 
not completed at the time of the 
show. It will be available to convert 
only Star Wars. 

Super Punch Out!!by Ninendo is 
an enhancement kit for Punch Out!!. 
The kit gives the player new fighters 
to challenge him. There is an addi- 
tion of a ducking move for the 
player, and the fighters have new 
moves. Other than that, the game ts 
identical. 

The thing that doesn’t make 
sense is the price. Nintendo ts trying 
to charge $895 for it. After proving 
to the industry that good prom 
converisons can be made on the VS. 
System, Nintendo charges $895 for 
basically a speed-up kit. The com- 
pany’s claim is the research and 
development costs are high. 

I don’t believe it, they don’t pay 
their programmers that much just 
to change the looks and moves of an 
existing game. How can the 
research be that much higher than it 
is for the VS. System? Hopefully, 
they will wise up and offer the 
enhancement kit for a more reason- 
able price. I’m sure the kit will bring 
up the earnings of Punch Out!! for 
awhile, just like Pole Position II did 
for Pole Position. 

Nichibutsu had four games on 
display. Sezcross, which is a very 
good earner for the price; Tube 
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Panic, has good graphics, but 
marginal game play; Lovely Angel, 
where you connect stars to form 
constellations; and Roller Jammer, 
which looks like it has good poten- 
tial. 

Funai, which made Interstellar, 
has two laser conversions, one a 
cartoon and the other a space shoot- 
‘em up. 

Although Cobra Command by 
Data East has been out for awhile, it 
looks like one of the better laser con- 
versions. 

Magic Conversions Driving 
Force is made to convert a Pac-Man. 
It is a driving game using a joystick 
for steering, which gives an unreal- 
istic feel for driving. 

H.B. Olympics by Crown Vend- 
ing 1s a low-cost conversion made to 
plug into a Donkey Kong, C.V.S., or 
Scramble board. It is basically a 
Track & Field where only one player 
can play at a time, with graphics and 
sound effects that leave something 
to be desired. 


Dedicated games 

I thought Bally realized Pac-Man 
games are old hat. Now here comes 
Bally with Pac-Land. The game ts 
based on the TV cartoon and has 
good graphics, but lacks what it 
needs to make it worth it as a dedi- 
cated game. It would only be 
marginal as a conversion. 

Future Spy, licensed from Sega 
to Bally, is available only as a dedi- 
cated game. As another space shoot- 
‘em up, it looks very similar to 
Zaxxon and has the same sound 
effects. I don’t think it will earn any 
more than Zaxxon does, and you can 
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buy a Zaxxon for around $200. So 
why is Bally offering it? Apparently 
to keep its factory going. This game 
is sure to be a conversion or closeout. 

Timber is a colorful game where 
one or two players can play at the 
same time. The object is to cut down 
all the trees before the timer runs 


Space Shuttle by 
Williams was the best 
pin at the show. 

It has a lot of features, 
good sound effects, 
and lots of 


play appeal. 


out. It is a fun game to play, but has a 
lot of competition being a full- 
priced game. A system is a much 
better investment. Too bad it’s not 
offered as a conversion, as it would 
be a good buy. 

Two Tigers is a game where two 
can either play as a team or have a 
dogfight against each other while 
trying to sink ships in the ocean. It 
was Bally’s best new game at the 
show. It will be a sleeper. 

Bally’s Spyhunter pinball is a 
good idea, that is, having a pin 
named after a successful video game. 
The sound effects are similar to the 
video game. It has a lot of features to 
shoot at to keep the players’ interest. 
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Return of the Jedi by Atari is a 
dedicated game that is just marginal. 
It cannot compare with one of the 
system games unless it is a closeout. 

Stern claims pinball, then they 
show Lazerlord. It’s nothing more 


‘than their old game QOwicksilver 


with new artwork. They also 
showed several conversions, none of 
which looked very good. 

Cinematronics showed Freeze 
which did not play very good and 
Scion, which is a Xevious-type game 
in dedicated form only. 

Zaccaria showed a new pinball 
called Magic Castle which looks okay 
and a gun game with four different 
things to shoot at. 

Space Shuttle by Williams was, 
of course, the best pin at the show. It 
has a lot of features, good sound 
effects, and lots of play appeal. 

The graphics on Devastator are 
excellent, the way it flies through 
the grid pattern. A space shoot-’em 
up with a very realistic feel to it. 

Turkey Shoot is a gun game 
video that has feathers fly when a 
wave is completed. It was a fun game 
to play, but it does not compare with 
Cheyenne. 

Gridiron by Williams is a foot- 
ball conversion for the company’s 
pin-type game Pennant Fever. 

Star Light, is a regular sized 
pinball version of Williams’ earlier 
game, Lazer Ball. 

Mylstar’s booth had two pinballs 
in it. The company’s name is 
Premier Technology and the games 
are Touchdown, a football themed 
game, and E/ Dorado the city of gold, 
which is the third version of the old 
El Dorado. e 
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FRANK'S + 
RANKS 


By Frank Seninsky & 
Joe Rossi 


Making good use of your 


old Nintendo games 


There are many games available 
to use for conversions, but operators 
are neglecting to make good use of 
their old Nintendo games, Donkey 
Kong, Donkey Kong Junior, and 
Popeye. 

There are probably 150,000 of 
these units on location or 1n storage. 
Some have been converted to Super- 
bike and Hero, which makes good 
sense, but something should be done 
with the huge numbers of these 
games which still remain earning 
little or nothing. 

Of all the monitors we deal with, 
the Nintendo monitor has been, 
overall, the most reliable. Aside 
from one capacitor that breaks down 
due to heat (I've gone over this in 


SIGNAL 
INPUT 
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past columns), the Nintendo moni- 
tor is excellent; so to let these moni- 
tors and cabinets sit idle is not a wise 
choice. 

Some operators have had diffi- 
culty putting conversion kits into 
these Nintendo games. And, with 
bad news traveling fast, a great 
majority of operators now believe 
the Nintendo monitor ts not com- 
patible with regular conversions. 

However, with the proper infor- 
mation, an operator can do it. All it 
takes is an inverter board anda wire! 

When you hook up a regular 
conversion PC board to a Donkey 
Kong or Junior monitor, the colors 
will come out inverted (That is, the 
color sections get misplaced or 


@- BUFFER 
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appear backwards). To correct this, 
Nintendo made a video inversion 
board they call a “signal circuit 
board” (#UF0029). 

This board costs about $36 and 
can be installed easily right on the 
Nintendo monitor chasis. 

Figure 1 shows a schematic of 
the inverison board. The small boad 
measures about 1% inches by 5 
inches. One wire must be run from 
Plug AB-Pin 1 (upper right corner 
of schematic) of the inversion board 
to the connection AS” on the moni- 
tor chassis board. 

This line powers the inversion 
board. To invert the video signal, 
connect the “Invert Out’ on the 
inversion board to the color and sync 


From Main Circuit Board 
AB 
: df 
To monitor 
a 
chasis 
ge board 


INVERT OUT 
Connects to color 
signal, sync, and 
ground on monitor 
chasis board. 


From Main Circuit Board Monitor 


BAZ 


NON INVERT OUT 


SIGNAL CIRCUIT 3O0ARD yRo02z4 


FIGURE 1 - Nintendo Monitor 
Inversion Board-Signal Circuit Board 
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This line powers the inversion 
board. To invert the video signal, 
connect the “Invert Out’ on the 
inversion board to the color and sync 
inputs of the monitor chassis board. 
A harness is provided (six wires) 
with the board for this purpose. 

This ts the only difference when 
installing a vertical conversion into 
your Donkey Kong or Junior. The 
power supply on Donkey Kong and 
Jumor have all the following volt- 
ages; +5, -5, +12(for sound), and 
+24. This supply can be used for 
practically any conversion. 

If you want to do a horizontal 
conversion on a Popeye, you should 
know that a video inversion board ts 
already on the game's monitor. Nin- 
tendo added this board so the moni- 
tor could be used in other games. In 
Popeye the “Non Invert Out” sec- 
tion of the board is used; so, in this 
case, the signal is not being inverted. 
The game could be run as a Popeye 
without the inversion board. 


Of all the monitors 
we deal with, the 
Nintendo monitor 
has been, overall, 
the most reliable. 


The main problem with using a 
Popeye for a conversion is the 
power supply has only +5 and +24 
volts and does not have the +12 volts 
required for the sound portion of 
most conversions. You will have to 
add a standard power supply (cost 
approximately $40) to do a conver- 
sion with Popeye, but you'll save the 
same amount by not having to pur- 
chase the inversion board. You win 
and you lose but come out even 


anyway. 

If you don’t want to spend any 
additional money, you could take an 
inversion board from your Popeye 
and use it for your Donkey Kong or 
Junior conversion. Just connect the 
signal input wires from the Popeye 
PC board to the color inputs on the 
monitor, and your Popeye is still 
intact. 

Remember, if you ever want to 
convert the Popeye later on, you will 
then have to buy both an inversion 
board (to replace the one you took) 
and a power supply! 

If you decide to convert your 
Nintendo games, I would recom- 
mend using the Donkey Kong and 
Junior for vertical mounted conver- 
sions and the Popeye for horizontal 
conversions. To rotate these moni- 
tors correctly requires mounting 
brackets and some extra labor costs. 
It's better to leave the monitors 
mounted the way they presently 
are. ® 
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CRITIC'S 
CORNER 


By 
Roger C. 
Sharpe 


Can winter coin-op heat up 


Coin-op has returned to the days 
when a hot new game only meant 
some increased play on that particu- 
lar machine for the first week or 
two, when the verdict is decided on 
whether it will become a regular 
part of the players’ repertoire, or 
fade quickly into the background. 

Although revenues might be 
large for the new game on location, 
the quarters going into the coin slot 
aren't new business but a redistribu- 
tion of the wealth away from the 
other pieces on the floor. That 
means it's the same audience sup- 
porting the coin-op industry. The 
residual market, which created the 
video game boom are not around to 
supply that comforting cushion. 

And those who think a single 
technological breakthrough (i.e. 
laser disc) might bring back the 
crowds have misinterpreted the role 
of coin-op amusement games in 
society. 

It’s a passing interest, with very 
little staying power for the majority 
of individuals out there in the real 
world. At best, we should hope to 
attract them from time to time thus 
keeping the medium thriving and 
able to sustain more research and 
development. 

It’s really very predatory, but if 
you expect anymore of a long-term 
commitment or allegiance from this 
crowd, you're losing your perspec- 
tive. To most, coin-op machines 
mean leisure time activities. And so 
do movies, recreational indoor and 
outdoor sports, social interaction 
between different age groups, and a 
vast array Of other options. 


Still, coin-op does have its place; 
and, on rare occasions, it strikes a 
responsive chord with more than its 
usual market base. If there’s enough 
to stimulate interest and hold atten- 
tion, regular customers can be culti- 
vated from this. Maybe that’s why 
we re seeing so many standard game 


Well, the cycle 
has turned around, 
and players are 
looking for the 
variations and 
inconsistencies 


of pinball. 


concepts returning in updated or 
slightly modified forms. 

Pinball hasn't really changed 
much from what it was five or ten 
years ago. They offer the players 
value. They provide challenges and 
allow players to control the tempo 
and rhythm of play. 

What players are finding is the 
pinballs play differently every time, 
and this keeps up the entertainment 
value. 

By comparison, video tended to 
supply a generation of games where 
the emphasis was on familiarity of 


theme and play action. Players 
always knew what to expect. There 
were no surprises, outside of more 
difficult levels of play. But in the 
beginning, a basic formula always 
applied. 

Patterns and repetition became 
an important part of the game. 

This difference between video 
and pinball, everyone argued during 
the video boom, was the reason 
players preferred video over pinball. 

Well, the cycle has turned 
around, and players are looking for 
the variations and inconsistencies of 
pinball. To a lesser degree, some of 
the more successful video games 
demonstrated this unpredictability. 
Boring patterns can doom any video 
game model. 

If the challenge remains alive 
and open-ended, and the secrets are 
hidden in cosmetic effects and flexi- 
ble objectives, players will continue 
to play in order to learn the clues to 
the puzzle. 

That's the trick for today’s game 
manufacturers and the challenge for 
Operators and distributors alike. 
They've got to evaluate whether a 
certain model has the depth of play 
to command a loyal following. 

Admittedly, it’s something of a 
crap shoot, especially with business 
being so tight, but don’t think that 
you can hold off and not upgrade 
your equipment and still maintain 
earnings. Eventually, it will catch up 
to you, and that faithful player will 
be lost forever, disenchanted with 
his restricted options. Remember 
the axiom: Familiarity breeds con- 
tempt. 


PLAY METER, February 15, 1985 


WHAC-A-MOLE 


Customers love to play 
and you'll love the way 
it pays. Call us and 
let us tell you more. 


Bob’s Space Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 32017 

Telephone: 904-677-0761 


Manufactured in the U.S.A. 
Makers of amusement games since 1970 


1985 
Amusement Operators Expo 


March 29, 30, 31 
Sheraton, New Orleans 


COME TO THE SHOW... 
AND TAKE HOME THE BEST! 


OWNED, OPERATED, AND MANAGED 
BY 


PLAY METER MAGAZINE 
PUBLISHED BY SKYBIRD 
P.0. BOX 24970 
NEW ORLEANS, LA 70184 


904/488-7003 


HighBall 
Ticket Werndor 


Stomper 


The Norton Company, Inc. 
4910 W. Linebaugh Ave., Tampa, FL 33624 
813/962-4012 


44 


On the other hand, don’t be mis- 
led into believing all new equipment 
will result in a dramatic turnaround 
in your revenues. There is a balance. 
You might be better off by systemat- 
ically changing weaker pieces for 


newer models. Maybe you should. 


diversify your equipment mix so 
that you're reaching a broader range 
of players. But you can’t stagnate. 
This time around we'll look at 
some of the choices you'll be facing 
on your next visit to your distributor. 


RDI Video Systems’ 
Thayer’s Quest 

In a remarkably short period of 
time, Rick Dyer has left an indelible 
imprint on the coin-operated 
amusement game industry. Few 
individuals over the years have 
created the kind of immediate 
impact enjoyed by Dyer when he 
perserved and put the pieces of the 
puzzle together to bring us Dragon’s 
Lair. A true visionary, he brought 
the arcade world the type of anima- 
tion previously thought unattain- 
able anywhere else but on the 
motion picture screen. 

And, although the potential 
application of laser disc-based 
games has fallen far short, the 
medium is still alive and kicking. At 
least it is in the brain of Rick Dyer, 
who has once again broken new 
ground. Rather than being content 
to recycle familiar PC play action in 
a laser format, Dyer has taken the 
next step in tapping the available 
technology. 

As a conversion kit for Dragon’s 
Lair and other similar systems, 
Thayer’s Quest incorporates a 
totally new control panel. This 
panel features a full touch-sensitive 
membrane keyboard and cosmetic 
enhancements that begin with 
speech synthesis and an intelligent 
computer core that allows for a 
player to be called by name during a 
game. It also has the capability of 
remembering where a given player 
has left off from one game to the 
next. 

The animation of Thayer’s 
Quest is clearly distinctive. More 
importantly, however, Dyer has 


broadened what coin-op games can 
provide in terms of playing skills 
and objectives. 

Since the beginning of the busi- 
ness, the predominant art form has 
been physically inspired. People 
were tested on the basis of sheer 
strength, endurance, hand/eye co- 
ordination, and pure reflex ability. 
Whether it was the old arcade 
novelty machines, Skee-Ball, shuffle 
alleys, pinball, or even video, the 
basic principles were pretty much 
transfixed on the ability to manipu- 
late or control given action in order 
to achieve particular objectives. 

But not everyone, especially in 
today’s electronic/computer genera- 
tion, is that physically driven to the 
degree that other, more cerebral 
activities might not also be as attrac- 
tive, if not more so. In fact, the boom 
in personal computers has brought 
along a fairly recent phenomenon 
known as the text adventure game. 
Simply described, these software 
programs are books on screen, 


unfolding different situations where 


the player can affect his own destiny. 
The need is to concentrate, solve 
problems, and make decisions in 
order to be successful. 

As a definite departure from the 
shoot-’em-up mentality which per- 
vaded the arcades and home adapta- 
tions, this new direction struck a 
responsive chord and brought a 
fresh air to the business, appealing 
to many individuals who never 
desired to control a spaceship and 
shoot down aliens. 

Well, Thayer’s Ouest dramati- 
cally brings this type of entertain- 
ment to the world of coin-op; but, 
more critical to its deserved status as 
a landmark effort, the game has 
brought a new dimension into play. 
The problem for me with text 
adventures was that I viewed them 
as being rather static and boring. All 
too often, my visual feedback was a 
single hi-res graphic and scrolling 
text on the bottom of the screen. | 
wanted mote...activity, movement, 
something that was less like the 
one-dimensionality of radio and 
more like the experience of having 
an active hand in the outcome of a 
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Thayer’s Quest manages to unfold a rich universe that constantly offers 
different challenges each and every time the game is played. 


television show or movie. 

Dyer must have felt the same 
way and recognized that something 
was lacking from this vast resource 
for game design and imaginatively 
introduced full-fledged action on the 
screen. In fact, Thayer’s Quest 
unfolds a fantasy adventure quest 
where players are taken back 1,000 
years to a land made up of five 
kingdoms. There is magic, wizardry 
and the challenge to discover various 
ancient relics while surviving the 
onslaught of all manner of beasts 
and evil villians. 

Thayer's Quest manages to 
unfold a rich universe that constantly 
offers different challenges each and 
every time the game i1s_ played. 
Following the hodge-podge of 
almost two dozen laser disc game 
releases which, after Dragon’s Lair 
and M.A.C.H. 3, did very little, if 
anything, to advance computer/ laser 
technology, we now have the first 
real creation that should lead the 
way for future game development. 
Regardless of how the machine will 
be received by the industry and the 
public, the horizons have been 
broadened for what tomorrow's 
arcade world might include. 

As the first in a number of 
scheduled conversion titles that will 
cover the spectrum of animation 
and live action film, Thayer’s Quest 
is a vivid example of the inherent 
dynamics of the industry and a 
notable achievement that will, 
hopefully, lead the way to the dawn- 
ing of a new age in coin-op and a 
new year. My congratulations to 
Rick Dyer for showing us all that the 
only limitations to game design are 


those which exist in minds unwilling 
to embrace innovative approaches 
for defining potential product. 

Admittedly, Thayer’s Quest isn't 
going to be for everyone, or for every 
location, but despite the obstacles it 
faces in terms of a basically resistant 
industry that never totally opens its 
arms to anything, we'll go with a 
#### and let the burden of proof be 
in the eventual role Thayer’s Quest 
will take when folks look back at the 
coin-machine industry and chronicle 
its evolution. 


Data East’s Karate Champ 

Rapidly gaining a reputation as 
one of the coin-ops for early 1985, 
Karate Champ by Data East 1s 
enjoying great success. This com- 
pany has had its fair share of ups and 
downs over the years, but for once it 
has a certifiable hit on its hands (and 
feet). 

With dual joystick control, this 
non-stop action game offers some 
two-fisted, leg-kicking thrills that 
seems to go one better than Nin- 
tendo’s stand-out, Punch Out!!. The 
legacy of Bruce Lee is alive and well 
as players attempt to master their 
skills of coordinating the position of 
the on-screen battler with the left 
joystick and moving the right joy- 
stick for appropriate attacking or 
defensive strategy. 

A nice touch to the game, and 
one that probably helped it gain a 
faithful following was Data East's 
inclusion of a training session at 
start up, allowing players to get 
comfortable with the controls in a 
non-life threatening exercise of 
duplicating various moves. How- 
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ever, the tempo soon changes with 
the never-ending line-up of martial 
artists waiting to strut their stuff. 

Given the recent success of 
sports-themed games, Karate Champ 
manages to impart a new twist that’s 
different enough and familiar 
enough to draw players in and keep 
them there. In this mini-review we 
can only commend the creative 
talent responsible for the effort 
which combines nice graphics and 
strong sound effects along with the 
incessant one-on-one challenge of 
machine martial artist against 
human foe. 

There may be the ability to form 
pattern play such as the case with 
Punch Out!!, but this shouldn’t 
detract too much from the punching 
power of Karate Champ as a wel- 
come addition to the coin-op wars. 
And we'll go with a well-deserved 
#H### and hope that the success of 
the game wont stir up a rash of 
imitations trying to capitalize on the 
machine’s appeal. 

And that’s a sample of current 
models that are beginning to hit the 
streets. Diversity and ample variety 
remain the norm for intrepid coin- 
op players who are fortunate enough 
to be a part of an exciting time in 
game design. I know that business is 
still down and the doom and gloom 
hasn't completely disappeared, but 
just look at the quality of the 
machines that are being brought 
your way and you have to appreciate 
the overall upgrade in play action 
and entertainment value. So keep 
your spirits up as we get deeper into 
what 1985 has to offer; and, as 
always, be well and prosper. e 


Karate Champ manages to impart a new twist that’s different 
enough and familiar enough to draw players in and keep them there. 
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Timber 


Bally Midway has introduced a 
new video game called Timber. 
The game features a tree- 
tumbling theme where the player 
controls a team of lumberyjacks. 
Angry forest creatures and 
toppling trees wreak havoc during 
the player’s shift, as the player tries 
to score points with the boss, who 
rewards with a pat on the back or 
disciplines with a rap on the head. 
Timber features a variety of 
operator-controlled options. 


46 


Little Casino fil 


Digital Controls of Norcross, 
Georgia, has introduced a Little 
Casino III conversion “game brain” 
for its Countercade video game 
system. Little Casino III is the 
Atlanta manufacturer's countertop 
conversion for what has become one 
of the industry’s most popular 
games. 

“The demand for Little Casino 
continues,’ noted Neal Smithweck, 
director of sales for Digital Controls. 
“It has been in continuous produc- 
tion for almost four years, longer 
than any other coin-op video game.” 

The Little Casino III “game 
brain’ contains five popular game 
themes. A player can select from 
Draw Poker, Blackjack, Craps, 
Horse Race, or Slots. Because Little 
Casino is a pure amusement video 
game, it is operated legally in all US. 
jurisdictions. 

Little Casino III joins Fax I & II 
and Pro Sports “game brains” to 
give the Countercade a wide variety 
of popular themed games for 
countertop placement in adult- 
oriented locations. 

“It’s another way the adult 
location operator can keep his 
games fresh and exciting, and in 
prime earning spots on the bars and 
other countertops,’ Smithweck 
pointed out. “It also gives more 
punch to our slogan for Counter- 
cade, that it is ‘the video game 
system that has lived up to its 
promises.’ ” 


FIICKY 


A new addition to Bally Midway’s 
6-Pack series is a cat-and-bird chase 
game called Flicky. 

Flicky is an old bird that must 
rescue a flock of baby chicks from 
the claws of alley cats. The chicks are 
stranded on different levels of the 
screen and are pursued from all 
directions on the screen. 

The player, using a two-way joy- 
stick, tries to gather the chicks and 
return to roost. His defense is wits 
and flowerpots. 

The player's score is based on 
the number of chicks rescued. 

Flicky includes one- and two- 
player games. Operator-controlled 
options include multiple coin 
settings, selectable bonus score 
levels, and adjustable difficulty 
levels. 

Each conversion kit in the Bally 
6-Pack comes complete with hard- 
ware, software, header, and generic 
cabinet decals. 
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speedLimit 


BetaTEK, Inc. of Tucson, Ari- 
zona, has introduced SpeedLimit, 
its newest non-video reaction game. 

“SpeedLimit takes hand coordi- 
nation a touch further” stated Jim 
Eckes, spokesman for BetaTEK. 
“People take a lot of interest in their 
ability to reach within time limits.” 
“Test for motor skills, such as eye, 
ear, and hand coordination, have 
been popular in providing infor- 
mation about our mental and 
physical fitness.” 

“SpeedLimit makes accurate (to 
1/100th second), personal reaction 
time available to the public for the 
first time; SpeedLimit’s unique 
voice response and illuminated dis- 
play urge us to improve our game 
status, he said. 

“SpeedLimit has been very 
successful in a wide variety of loca- 
tions,’ Eckes continued. 

As a complete game, Speed Limit 
is Operator-priced under $800. 

For further information, contact 
BetaTEK, Inc., 1665 E. 18th Street, 
Building 208, Tucson, AZ 85719. 
Telephone 1-800/227-6947. 
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Pac-Land 


Bally Midway ts offering another 
Pac-Man video game adventure, this 
one called Pac-Land. 

Pac-Man’s journey through Pac- 
Land takes the player through dif- 
ferent regions in search of fairyland. 
The player must steer clear of 
attacking enemies, avoid pools and 
leap over logs. The usual supply of 
energy pellets are available to help 
Pac-Man gobble up lurking ghost 
monsters. 

If the player reaches Fairyland, 
Pac-Man gets a pair of magic boots 
that send him back home for 
another adventure. 

Player controls consist of a left, 
right, and jump button. Diagnostics 
and operator-controlled options 
include a RAM/ROM self-diagnostic 
package, multiple coin settings, 
multiple bonus level thresholds, 
selectable number of Pac-lives, and 
variable difficulty levels. 


Vertigo 


Now the thrill and excitement of 
the amusement park can be experi- 
enced in the arcade! 

Exidy of Sunnyvale, California, 
has introduced a fully moving 
environmental system in its new 
game Vertigo. 

The player sits at the controls of 
a highly sophisticated space craft on 
a mission from earth where he must 
rid space of alien terrorists. At the 
player’s fingers is laser beam wea- 
ponry, a scanning device, and a 
throttle control. 

The XCD-1 Environmental 
System can be plugged into any stan- 
dard AC outlet and is no larger than 
a standard sitdown video. Its straight 
forward electrical design (utilizing 
DC motors) eliminates the need for 
complex and possibly leaky hydraulic 
systems. This provides the player 
with a smoother and more inter- 
active cabinet motion. 

Vertigo is Exidy’s first ina series 
of games for the XCD-1 Environ- 
ment System. The company pro- 
mises that it will produce more 
environmental games in the near 
future. 
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LASER DISC PLAYER? 
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GLASSIFIED 
ADVERTISING 


LIQUIDATION SALE 
Data East 


CAN’T FIX YOUR 


| LARRY CAPLAN SIGN CO. 


P.O, Box 218 
“cs- Reisterstown, Maryland 21136 


WE CAN! Our Prices Cannot Be Beat! wpe oe oe 
| $35Q00 machine with digita 
Call-Tech, Inc. Plas Broeght readout. Longtime earner. 
505 W. Goif Rd. 


s 300 LETTERS 
STEEL STAND 
ALL LIGHT 
BULBS 
100.00 DEPOSIT 


301-833-5941 


Without Arrow $300.00 


$995 F.O.B. Birmingham 


Birmingham Vending 
540 Second Ave. N. 
Birmingham, AL 35204 


205/324-7526 


Arlington Hts., IL 60005 
For Information 


CALL 
312/956-7135 
FAST SERVICE 


ee | 


GREYHOUND VIDEO OUTLET 
Look what’s new in 1985! 
NEW Greyhound “Video Trivia” upright — $1695 
NEW Greyhound “Play the Races” upright — $1695 
NEW Greyhound “5 games in 1 cabinet’”’ upright — $1695 


All games Isn’t it about time We ship 


in stock 
for immediate 


shipment. something NEW to play? 


OU gave your Ci anywhere in 
4 S y rapintayo res the U.S.A. 


CALL 


1-201/287-3737 


Ask for Pete 
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REACH FOR US 
LA'S BEST SHOP 


EAST-WEST CONVERSIONS 
SALES and SERVICE 


818-768-7715 
SUN VALLEY, CALIFORNIA 91352 


, ° 


A 


MARCH 29 - 31 
Sheraton New Orleans 


For Information Call: 


504/488-7003 


SORT & COUNT 


COIN COMPACT REUSABLE 
SORTER COUNTER COIN 
PACKAGER iw hic PACKS 
NADEX plastic coin equipment and reusable 
coin packs provide today's best value for small 
volumn coin handling. FREE. TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 
NADEX Industries Dept. 85005 
145 Ontario St., Buffalo, NY 14207 
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TOTAL SATISFACTION WITH OUR 
VARIOUS VIDEO GAME P.C.B.'s 


All with the best prices, top quality, huge quan- 
tity, high reliability and fast delivery. That adds 


up to Total Satisfaction. Contact us right away: 


WO KK 


HYUNDAI INDUSTRY 


197, 3KA, Eulchi-Ro, Chung-Ku, Seoul, Korea 
Phone: 265-2764, Tlx.: K29617 PHILCO Fax: 274-2846 


Mitts ttt tk tkdkatktsk trek 


FOR SALE 


T.V. Game Route 
New York City 


Gross: $10,000 plus weekly 
Established 30 Years @ Partners Disagree 
Asking: $60,000 - Half Cash 


Please reply to: 
Box #1 
P.O. Box 24170 @© New Orleans, LA 70184 


KKK KK KK KK RK RK RRR RA 


WWE EK OK 


~ CONVERSION KIT EXPERTS 
CONVERSIONS MADE SIMPLE & FAST 


e Will cut conversion kit installation 
by as much as 75%. 

e Requires no technical expertise. 
Almost anyone can do it. 


FREE QUICKIT with purchase of any of our 
conversion kits! 


Featuring—Super Basketball ¢ VS. 10-Yard Fight © Bomb Jack 
Road Fighter @ Megazone @ Regulus 


Ask About Our Kit Closeouts! 
Only available through: 


M.H. ASSOCIATES | 
Conversion Kit Specialists 
pe oe te 1 800 843-5487 In ND, Alaska, Canada 
: saab 1 800 VID-KITS lepescis 


CC ——— 
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FACO WEST 


10719 Burbank Blvd. 
No. Hollywood, CA 91601 


818/508-7902 
Telex: 6502515199 MCI 


Introduces our own comparison 
chart to be a helpful took to aid you 
in deciding which Faco West kit is 
most suitable for you. 


Estimated 
Estimated Average 
Rating Average Estimated Location 
CONVERSION Scale Gross Average Suggested Life Span 
KITS 1 to 10 Income *KO.I. Price In Weeks 
For Comparison Only 
Karate Champ 
Dedicated Game 10+ $100 - $300 31 weeks $2,795 10 - 20 
2-player 10-Yard Fight 10 $100 - $220 9 weeks call 10 = 25 
10-Yard Fight 9+ $ 90 - $190 9 weeks call 10 - 25 
Super Basketball 8 $ 80 - $160 12 weeks $ 745 4-10 
Flevator Action 7 $ 60 - $100 10 weeks $ 495 10 = 25 
Exerion las $ 50 - $100 8 weeks § 395 8 - 20 
Tag Team Wrestling / $ 80 - $125 7 weeks $ 425 8 - 20 
Galaga II 8 i; 70 - $140 19 weeks $ 945 N-A 
Hustler (Billiard Game) 6 $ 40 - $ 75 9 weeks $ 295 6 - 12 
Bomb Jack 6 $ 40 - $ 90 16 weeks $ 495 a+ 7 
Megazone /* $ 50 - $110 11 weeks $ 495 10 - 25 
Time Pilot °84 at $ 40 - $ 80 12 weeks $ 345 3 - 10 
Track & Field 7 $ 50 - $ 90 11 weeks $ 395 8 - 15 
Ring Fighter 7 $ 60 - $110 10 weeks $ 495 4-16 
Professional Golf 6 $ 40 - $ 80 11 weeks call 10 & up 
Mikie 5 ® 25-$ 50 16 weeks $ 395 2- 5 
Champion Baseball 4 $ 25 - $ 80 9 weeks hb 295 4& Up 
Champion Boxing 3 $ 15-$ 40 24 weeks $ 495 Zs 5 


*Return on Investment before expenses based on a 50/50 split. 
This is to be used as a guide only. 
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FACO WEST 
WHOLESALE 818/508-7902 


TO 


THE Shows you the facts of what our kits 
will do for you and back it with a 
30-day money back guarantee. 


INDUSTRY 


nNZO—-nAm<ZON 


COMMENTS 


The key to this game is what has it done for location average. 

You can’t have just one of these, excellent piece, don’t miss out. 

A great year round money earner, how could you possibly lose on this investment. 
Good piece. 

Still a popular game—resale value still high. 

The greatest alternative to Galaga III. 

Look at the R.O.I. The best of any conversion kit we sell—guaranteed. 
A great bar piece, also good for street locations. 

Our opinion is this game died quickly. 

Old game, but still doing surprisingly well. 

For this price, a very good buy. 

You decide if you need anymore. 


A good boxing game for the price. 


Doing extremely well on the East Coast. 
In stock (if you feel this one is for you). 
Don’t forget baseball season is just around the corner. 


Call us, let’s make a deal. 


Faco West fully guarantees our kits will not fall below the estimated average gross income 
for a period of 30 days of date of purchase or your money back. 
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Video Ware Has the Lowest 
Prices in America For Legal 
Printed Circuit Boards 
& Complete Kits 


BASEBALL ONE AND TWO EXERION $449 
CALL FOR LATEST SPECIAL PRICES! OUTSTANDING MONEY MAKER! 
BOMB JACK from $595 MOTORACE U.S.A. $395 
TOP TOP TOP MONEY MAKING PIECE! MAY BE BEST BUY IN THE HOUSE! 
CHAMPION BOXING aero TEN YARD FIGHT from ag sealing 
aero NEWEST WINNER! ag sealing A WINNER! 
ELEVATOR ACTION a TRACK & FIELD ..... a a 
STILL a EXCELLENT MONEY! AN EASY DEFENDER a a 
More than 3000 PCB’s & Complete Factory Kits in Stock. 


CUSTOM-MADE PANELS AVAILABLE TO RETROFIT OLD GAMES 
IN MINUTES. TURN THOSE OLD STERN, CENTURI, PAC-MAN, 


GALAXIAN & DONKEY KONG MACHINES INTO NEW MONEY 
MAKERS IN MINUTES! CALL FOR LATEST INFORMATION! 


VIDEO WARE 


600 Clover Street © Los Angeles, CA 90031 
213/225-1337 


TELEX: 295379 TABLEVISION 
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Conversions 
LA’S BEST SHOP 
EAST-WEST CONVERSIONS 
SALES and SERVICE 
818-768-7715 
SUN VALLEY, CALIFORNIA 91352 


DISTRIBUTORS WANTED 


@ Buy direct from factory at whole- 
sale prices 

@ Protected territories available 
for stocking distributors. 

@ Factory lead service from ad- 
vertisemenis. 

@ Equipment covered by $2,500,000 
insurance program. 

@ Stop D.W.I. with our electronic 
Breath Alcohol Scanner. 


Call or write today! 


Horizon Distributors, Inc. 
P.O. Box 7095, Freeport, NY 11520 


516/379-4719 


Track & Field Kit 


ONLY $395 


Tc. 


Engineering 
P.O. Box 1194 
Lavergne, TN 37086 


615/793-9142 or 
615/793-2423 


Telex: 


534623 YARBRC 
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Northern California’s 


Video Connection 
PRICE BUSTERS ON: 
Conversion Kits & PCB’S 


Super Basketball 
Do Run Run 
Mr. Do!’s Wild Ride 
Jr. Pac-Man 
Nintendo Mario Bros. ....... 
Nintendo Donkey Kong Ill... 
Taito Exerion (like Galaga) ... 
Atari Cloak & Dagger 

(‘quick kit’ for Defender) 
Mr. Do!’s Castle 
Mr. Do! (‘quick kit’? for Scramble) . 
Pac-Man or Centipede Board 
Joust or Robotron (‘quick kit”) . 
Sega Frogger Board 
Jungle Hunt Board 
Greyhound 4 in 1 Poker 


Wanted: Galaxian Board, Tin Star Kit 
BUY e SELL @ TRADE 


VIDEO CONNECTION 


930 Jeffrey Lane, Dixon, CA 95620 


916/678-5189 


MAILING LISTS 
1) Amusement Operators, Arcades, 
Distributors; 2) Vending Operators. 
ROCKLIN ASSOCIATES, 153 N. 
Wilcox, Suite 440-B, Los Angeles, CA 
90028. 


FOR SALE 


Two like new Little Casino II poker games. 
Approximately 240 plays and 600 play on 
each respectively. Tabletop models with 5 
different games to paly on each. $1,100 ea. 


firm. Call Richard Harder, 715/635-8808. 


FLIP-OVER ASHTRAY 


Your phone call any Monday will give 
you one free A-1 Cup Holder with an 
order of five (5) or more Ash Trays! 


A-1 PRODUCTS CO. 
333 N. Queen St., Kinston, NC 28501 


919/527-8241 


VIDEO’S (ADULT) V.H.S. or BETTA $25 
ea., $19 ea. Dz., $15 ea. lot of 50. Send 
M.O., Mr. Video Box, 701 Highstown, 
NJ 08520. 


> ae 2 GD ¢ SD 6 SD + GD + GD ¢ GE o GS ¢ Gb + GS ¢ GH 1 GR > GD + 


ALMOST FREE 


Old arcade games, 
speedway cars, rifles, 
baseball, Space Invaders, 
Asteriods, etc. 


MUST SELL 
All offers considered. 
1012 N. Milwaukee Ave. 


Chicago, IL 60622 


312/227-2160 
Ask for Mr. Deal 


aD © GD © GED 0 GD ¢ GD 0 GD ¢ GD 0 GD ¢ GD ¢ GD ¢ GD 0 GD ¢ CDP 
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PAYPHONES—$55 
As extensions or add kit to require 
coins $98. Or ready to profit from 
$295. Genuinely F.C.C. registered! 
Our electronics has been used in 5 
other manufacturers. Free 911, 
timed calls. Also, expecting entirely 
self-programmable long distance 
unit. 608/582-4124 anytime 


WANTED 
CLEARANCE FACTORY CLOSE OUTS 
FOR U.K. MARKET 
NEW/USED 


COMPANIES WANTING AGENTS 
FOR U.K. MARKET 
IN ANY NEW INAVATION. 


CIRO ODOODODDDDDDPDODQYOD 


TELEX NOW: 557061 LINK-UP G. 
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MUNVES “BAT-A-BALL” 


LOCATION 
TESTED 


A 
new version 
of an 
old favorite 


SIZE: 
6734 high 
with top sign 
6512 long x 
23'4 wide 


Special price 
on orders 
received by 
May 1st. 
$1,495.00 


Write for details. 


MIKE MUNVES CORP. 
30 Horton Ave. ¢ New Rochelle, NY 10801 


LOCATION READY SPECIALS 


ALPHA-OMEGA SALES 
1000’S OF GAMES @ QUALITY GAMES @ LOW PRICES @ EXPERT ADVICE 


CONVERSION KITS 


RARE OPPORTUNITY!! 
Flintstone Toy Egg Dispensers 
New And In The Crate 
Regularly $700 — Now Only $375 


We Ship 
Anywhere 


90 Day 
Guarantee 


Quick Return On Investment 
Consistant Income For Years To Come 


8924 Lindblade St., Culver City,CA 90232 


213/836-8920 


Air H ke Sr en We ee 1495 Bombjack Steen Seeks Gul epee Ad whe cee kee $695 
Baby Pas Wan ie bere eee : 495 Hero (Donkey Kong & Jr.) ....... 319 
Oe a a a 1205 COG RUNG! os ose secerd isa: call 
Cee ee ee 1995 er he arn a o's Sewn va call 
Piso ae 795 SUDCE MaSKELOd i. 5 i «oho se vo call 
Te i ae ee ee 595 Track. & Field trackballs «.....-... 225 
Paty Satis 626 5.2 os 1995 Greyhound Video Card Game.... call 
WES es i pd ov hin bs ee 795 
WAM (UDTIRAT! oes Se ey {a5 
PENMaNtTeVeY 5 6c 4 ohn aSiewls, 995 
PUR ee, ee oh we oe 2195 NEW GAMES 
lao o Ce DO Oe ae ee eee ee, 495 JACKS 16 Jpen (DIN). 6. ss es $1695 
ROWS BO ee cs 1695 TAS EI) a siya vw i i oak 1695 
Siar Maro i ne es 895 Se OG eos cess de 2495 
Ma ee a ee ee 695 A ee ee, aks call 
ee OW en ae ee a as 795 Video Trivia (upright & cocktail) .. call 
Visied Ike ROWE, 4c. rk 4795 
PINBALLS —- MANY MORE Frank “The Crank” 
LAVOMOIN . 6 65 65 ke Sos Otc Bisa ey ott ies So JOKGT POREL ose. es. 2s 195: SPS A RCSSY: . x00 ot Same 895 
COUnrtIOW Noo hs soo Vir. oe Mrs Pac-Miam, .. 095 - Silverball’ -3 2. .....5... 305 Steer Wars... cscecn ss. 295 
Crane Slatiie: Goes < osc TIS GYD Ss CUO che aac oe Can | a re D4 CS BS cies ie 1295 
UR ae a ea 395 


The Operator’s First Choice 


6 Sutton Place @ Edison, NJ 08837 
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Call Joe or Frank — 201/287-4990 
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Video Ware 


Announces 
that it has bought 


the entire stock of 


Mikie"™ complete factory 


kits from Centuri 
@ 


Call immediately for 
latest price quotations. 


Video Ware, Inc. 


600 Clover St. © Los Angeles, CA 90031 


213/225-1337 
Telex: 295379 Tablevision 


5 in th linet tintin Sie ie ae a aie olin tn anole tintin ain inn ane ae ee ee ae ee Se ol ol olin an oll ln oll tn on on ln in nn inline 
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Video Ware, Inc. Es El Mayor Exportador 
De P.C. Boards En Toda Latino America!! 
Mas De 3,000 P.C. Boards En Stock! 


Elevator Action Track & Field 


10-Yard Fight Champion Baseball 
Time Pilot Power Supply 7AM Bomb Jack 
Mario Bros. (220-110V) Pac-Man dr. 
...Y Muchos Mas! 


Moon Patrol 


Le Ofrecemos Los Mejores Precios Y Servicio 
@® Cada P.C. B controlado antes del envi 


e Vendedores de hobla hispana Preguntar 
e Tegnicos de habla hispana Por Ceclilia 
@e Squematicos completos 

é 


Despacho immediato!! 


VIDEO WARE, INC. 


600 Clover St., Los Angeles, CA 


213/225-1337 @ TELEX: 295379 TABLEVISION 


Video Ware Now Has 


Custom Kits To Convert Your 


Donkey Kong or Galaxian or Phoenix 


TO BOMB JACK,™ 


OR ANY OTHER VERTICLE-MONITOR GAME...IN MINUTES! 
THIS CUSTOM KIT TURNS GAMES INTO A “UNIVERSAL 
PLUG-IN” SYSTEM CALL FOR DETAILS NOW. 


600 Clover St. e Los Angeles, CA 90031 


VIDEO WARE 213/225-1337 


TELEX: 295379 TABLEVISION 


56 PLAY METER, February 15, 1985 


NO MATTER 
WHERE YOU ARE... 


ON 
MARCH 29, 30, 31 


ALL ROADS GO TO 


OWNED, OPERATED, ANB MANAGED 


BY 
PLAY METER MAGAZINE 
PUBLISHED BY SKYBIRD 
P.0. BOX 24970 
NEW ORLEANS, LA 70184 


504/488-7003 
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Kiddie Ride Route established six years. 
Servicing Hawaiian Islands, no competi- 
tion. Grossing $150,000 and growing. 
Selling for $450,000. Will finance or sell 
part. Call Sam, person-to-person 808/ 
822-1701. 


Adirondack Arcade & Snack Bar 
Assets: $70,000 in equipment, low 18 year 
fixed lease. Sale price $50,000 plus lease. 
Buy with tax credit and depreciation. 
813/996-2843. 


. eee 


§ ATTENTION 
ARCADE 
OWNERS 


Ride Simulator (SR2) 

Doron Precision Systems 
in excellent condition. 
Originally $85,000— 
only asking $25,000 

Two complete 8 car remote control 
systems by Alter Enterprises 
in good condition. $15,000 each. 
Originally $25,000 each. 


SOUTHERN 
AMUSEMENT CO. 


4530 E. Virginia Beach Blvd. 
Norfolk, VA 23502 


804/855-1951 
Attention: Joseph Vita 3 


SISSLLISLSASLALLLAALLDAA A 
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INVENTIONS WANTED OR MISC. 


Inventions, ideas, new products wanted! 
Industry presentation/national expo- 


sition. Call free 1-800/528-6050. Ext. 831. 


WANTED 
USED PC BOARDS 


CALL FOR QUOTES 


Eldorado Products Ltd. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 


SSISASISLILLCLIDSLALABCLALAAAAAAALAA dh J 


WANTED 


Lucky Crane @ Boom Balls 
Philadelphia Skee-Balls ©. Triple Crane 
Whac-A-Mole @ Muppet Video 
Hydraulic Kiddie Rides 
Midway Shuffle Alley B/W 


Also looking for “The Game” and 
“Jacks to Open”’ pins 


M&P Amusement Co. 
717/848-1846 


SISGLSSALSLAAPAAADAAAAAAAAD Ad dD 
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CONVERSION KITS 


Driving Force 
$495 


10 Yard Fight 
$545 


Pro Golf 
$395 


Tag Team Wrestling 
$395 


Bomb Jack 
$595 


Hockey/Sega 
$695 


Vulgas 
$495 


Mad Crasher 
$695 


Champion Baseball 
$245 


Mikie 
$495 


Motorace USA 
$395 


Exerion 
$395 


Mr. Do! 
$295 


Mr. Do!’s Wild Ride 
$495 


Mr. Do!’s Castle 
$295 


Time Pilot 784 
$395 


Major Havoc 
$395 


Hypersports 
$595 


Track & Field 
$395 


7s 


Engineering 
P.O. Box 1194 
Lavergne, TN 37086 


615/793-9142 or 
615/793-2423 


Telex: 


534623 YARBRC 
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TRIPLE DRAW 
POKER 


Hi-Lo/Double-Up 


(Amusement Only) 


HI-TECH 
COIN MACHINE 
DISTRIBUTOR, INC. 


1887 State Fair Blvd. @ Syracuse, NY 13209 


315/635-6146 


Sales @ Service 


Buy @ Sell ¢ Lease @ Trade 
Roc n’ Rope Rally X Pac-Man 
Phoenix Lady Bug Amidar 
Zaxxon Kangaroo, Frogger 
Donkey Kong Scramble Tunnel Hunt 
Defender Galaxian ) Qix 


Champion Baseball kits — $350 


24 Hour Turn 
Around Service 


Plugs in to Galaxian, 
Frogger, Moon Cresta, 
and Others. .. 
Complete: $239 
C/T Kit — $225 
Simple plug-in kit. Includes 
sub-board & software, 
marquee & overlay. 


*Quantity discounts available. 


VIDEO CONNECTION 


930 Jeffrey Lane, Dixon, CA 95620 


bates 5189 


WANTED 
Parts manager, full charge for busy 
parts department. New York Area 
Sales (inside) with experience Baton 
Rouge office. Call Mr. Kress 
800/431-2112, 914/347-3777 


Latest Conversions @ Best Prices! 


DO YOU WANT A WINNER? 


Here it is! 


8-BALL ACTION” 


Its priced right to give you phenomenal returns on your investment! 
Its a simple conversion that enables you to quickly ang easily con- 
vert those old 
Donkey Kong and 
Donkey Kong Jr. games 


NO WIRING OR SOLDERING 
Don't Miss Out— 
Remember Birdie King 


Most operators waited and waited and waited and missed a lot of 
action with their indecision. 

This 8-BALL ACTION™ game appeals to the same type of 
player. Its an aggressive, competitive exciting sporting game. The only 
difference: 


Birdie King $2300 
8-BALL ACTION UNDER $400 


Montgomery vending 
P.O. Box 3263, 820 Elmwood Avenue, Providence, RI 02907 
401) 946-2077 OR 946-2070 


58 PLAY METER, February 15, 1985 


NOMAC LTD. 


Your supreme source for a complete 
line of dart accessories and supplies 
including: 


PUB BG CLMIE Darts @ 


Electronic Dart Game 
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LUMP ets 


® Pro Dart Line 


Brass and aluminum 
custom darts in an 
extensive variety of 
styles and colors. 


Call us about our 
operator support program. 


Manufactured by NOMAC LTD * Outside IL Call Toll Free -800-323-0449 


211 Berg © Building 6 * Algonquin, IL 60102 Illinois Call Collect 1 -312-658-61 66 
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Rit si 


Universal Sales Co., LTD 


1-7-7, Nihonbashi Horidome-cho 
Chuoh-ku, Tokyo 103, Japan 


Phone: 03-661-6004, 6005 
Cable: UNMANIFACT 
Telex: J27348 (UNICO) 


“Universal is a registered. trademark of Universal, USA; 4ne, e 
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Universal USA, Incorporated 


The Street Operators Manufacturer 


Universal Europe 
81 Tottenham Court’Road 


London, WIA IEY, England 
Phone: 01-631-1713 = 
Telex: 892989 Elcoin 


Universal USA, Inc. 
3250 Victor Street 
Santa Clara, CA 95054 USA 


Phone: 408-727-4591 
Telex: 172247 (UNI USA SNTA) 


© 1984 Universal USA, Inc. Printed in USA 


